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SESTVMEf STREET RESEARCH " ' 

Major Activities .and Acccmplishinents' 

A. Work v;as completed, on 'the Sesame S1:reet Curriculum Renorming Study. 
This study, designed by Sescime Street Research Staff and executed 
iby UNCO Corporation of Washington, D,C., was designed to'measure 
present competence levels of the Sesame Street target audience with 
^ the Sescinie Street curriculum. During this quarter, testing was 
completed and a report was prepared. Researchers are now working 
with the Sesame Street Curriculum Coordinator to inporporate this 
information into scheduling plans for Sesame Street's eighth broad*^, 
J cast season. 

'I 

•B. Researchers completed a fonnative study on Sesame Street program 
. '#845, featuring Margaret Hamilton as the Wicked Witch of the VJest. 
The emphasis of the study was on exploring children's reactions 
to stimuli which could, be fear-provoking. 

C. Mrs. Patricia O'Donnell, working qn special assignment^ prepared 

a fully developed proposal detailing possible new formats and treat- 
ments for Sesame Street's affective goals . This report represents 
the culmination of several months' work reviewing the literature, 
other television treatments, and Sesame Street's own objectives 
and materials teaching affective curriculum goals. 

D. Sesame Street researchers advised v/riters and producers concerning 
appropriate curriculum items for the series of remote tapings 
planned for the eighth broadcast season. 

E-.4 Several stages v/ere completed in a study designed to assess 
Sesame Street's usefulness for mentally retarded children: 

(1) Pretesting v/as completed at the Kennedy Child Study Center. 
The pretesting was designee? to examine and choose among . 
testing methods which will be used in a full-scale study. 
This^ study, which Will Shortly be underway, is being designed 
to investigatjp mentally'' retarded children's attention to and 
comprehension of" stljandarci Sesame Street segn\ents and special 
ftegments^nodeled after ^ the Joseph P. Kennedy Foundation's 
Families Play to Grow activities. Another component of the 
study v/ill examine nonretarded children's attention to the 
Play to Grow se^^^nts and their feelings aboyt the retarded 
children who participate in these segments. 

(2) Ms. Dana Ardi, Assistant Professor at Fordham University, was 
engaged as a consu]tc>nt to help design and carry** out the study 
of Sesame Street's effectiveness with mentally retarded children 

-(3) Sesame Street researchers sponsored a. training workshop given 

by members o'f the Board of Education Special Education Instruc- 
, tional Material Center. The v/orkshop v/as planned to investigate 

v/ays of .testing mentally retarded^ children .and t6 g(jit further 
feedback on segments produced by Sesame Street specially for 
mentally retarded audiences. - - ' 



4 



(4) ResGorchers attended a workshop regarding (developmental 

. assessment of preschool children. The Workshop was presented 
by Wilease Leshmore of SPMIC. 

F. Sesame Street Researchers met with several advisors to the Workshop 

in order to formulate plans for Sesame Street's eighth broadcast season. 
Several new curriculum items and treatments were discussed with 
advisors and producers, including health and nutrition, further 
objectives for mentally retarded children, sight phrases,^ and- 
vocabulary development .• . ^ 

* 

G. The Sesame Street Research group helped in the preplaration and the 
Spanish translations of Immunization Information Spots which wei:e 
prepared with Sesame Street cast members for broadcast on public 

television. .1 

6 

H. The Research group met with ar^i assisted Profes3or jlichael Cole, 

of Roclcejf^ller University, who is working on a pro|ect assessing social 
messages 'presented in children's programming. 

I. The Associate Director of Research, working togetherv. with the 

' Associate Director of Research for the Electric Com^ny, is comparing 
' researchers', and producers' assessments of program Jittributes that 
are important in eliciting 'attention and comprehension frean viewers. 

J. The l^^esGarch staff provided Sesame Street research data for Dr. 
' Robert Kru 11 of Rensselaer Polytechnic Institute. Dr. Krull is 
correlating physiological measures of viewing children's arousal 
with Sesame Street attention measures. ^ x 

K. The Research Planning Specialist prepar-ed a— List of segment attri- 
butes which will be used in planning Workshop-wide computer 
index for Sesame Street materials. That system is currently being 
planned by the Operations Division. ^ 

The following, paragraphs describe studies and activities which have been 
launched at this time, but which are still in the early stages of planning or 
execution. 'For this reason, this section also comprises Section 9, Future 
Activities Planned. 

A. Cross-Methodological Study - Several researchers throughout the 

greater "New York/l^ew England area have been invited to participate 
in a ^tudy of Sesame Street segments. A variety of research methods^ 
will be applied to several audiences viewing the same stimulus 
materials. The focus of the study will be on identifying charac- 
teristic types of* information yielded by current research methodologies, 
and on evaluating the effectiveness of these methods for use with 
research questions concerning Sesame Street. Among those who have 
been invited to participate are: Dr. Dan Anderson, University of 
' Massachusetts; Glen Brickman, Director of Research, Motive Labs, Rhode 

Island; Dr. Bernadette Nelson-Shapiro, University of Massachusetts; 
Dr. -Sheryl Graves, New York University; Barbara Flagg, Harvard Center 
for Research in Children's Television; Dr. James Watt, University of 
Connecticut; Dr. Robert Krull, Rensselaer Polytechnic Institute. 
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Nancy Kozak, doctoral student at Harvard University and former member 
of tlie CTO Nonbroadcast Research Staff, is working to identify curric- 
ulum skills for sesame Street that are particv.ilarly related to later 
achievement in school. She wifl be working on exploring possible^ 
formats for presenting these curriculum items. 

Dr. Robin Garfinkel of Columbia University is working with the Sesame 
Street research staff on a project connected with the recent renorroing 
of the Stanford-Binet IntolligcncQ Test carried out by Professor 
Robert Thorndike.. This renorroing study found a relatively Itarge 
jump in the normative scores for preschoolers. Dr. Garfinkel is . 
investigating possible relationships between the it(jms whicli repre- 
sent the improved Scores and ratings ' of relevance to the Sesame Street 
curriculiSm . 

Sesame Street researchers have prepared a stimuius tape which samples 
several new fomats featured during the eighth broadcast season. 
That tape is soon to be subjected to a prograni of formative research 
.with target children. Attention and comprehensipn measures will be 
taken in an effort to evaluate the effectiveness of the foimiats and 
.segments. • 



see^l, above. 



3. Significant Events and Findings 

4. Dissemination Activities 

A Barbara Kolucki, of the Special Education Department at Teachers 

College, Columbia University, represented CW at the Annual Conference, 
of the Counsel for Exceptional Children in Chicago, Illinois. 

B. The Associate Director briefed the CES Field Coordinator from Jacksoft, 
Mississippi, in new research and curriojjlum policies. 

C. Ses'ame Street and The, Electric Company staffs reviewed a draft presenta- 
tion of Dr. Ken O' Bryan's AEIJA paper. 

D. The Assistant Director met with Carey Graher, who is affiliated with / 
Prime Time School Television in Chicago, about* research methods. 

E. The Assistant Director met with Migdalia Santiago and Orlando Cas^ 
of the Puerto Rican Congress. 

f 

F. The Assistant Director attended a presentation by Jeffrey Webber 
• ' on his study concerning television violence and children. 

G <;ename Streets research staff memljcrs interviewed applicants for 

the fall serrlester 'of the Sesame Street research internship progJram. 
sesame Street research interns receive on-the-j«^D tltraining^ rn rorma- 
tive research methods at the Workshop and are awarded college credit- 
by their participating colleges and universities. 
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Datk Collection »- See f>l, cibove. 



Other Activities 

A. International - Assistant Director briefed Stephanie SedeJjiiayer , 
from Hamburg NDR broadcasting, on research methods and objectives • 

B. Pro ducts Division - Product testing and/or review was provided for 
Sescime Street books, toys, and games, including; 

Western Puzzles • ^ 

Paint with Water Books 

Grove r Sticker Book 

Sesame Street Paper Doll Players 

Oscar's Grouch Book 

Grover's Little Red Riding Hood Book 

C. As in the past, ongoing review functions were provided for the 
Ses^u^le Street .Magazine , and dej^artment suppoxi: was given for the 
oi'ugoing program research conducted by Dr. Girvin Kirk and staff. 

^D. Community IDducation Services - Researchers continued to review 

S oseime Street Program Highlights for (Educational goal correctness. 

Staff Utilix.atipn - Ms. Emily Findlay was promoted to the title of 
Research Planning Specialist. 

Future Activities Planned: 

See ffl above,- starting with the last paragraph on •page 2 of this report. 
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SESAME STI^ET PRODUCTION 



1 

M7U0R ACTIVITIES AND ACCOMPLISHMENTS 



The second half of Sesame Street's seventh season were taped in ^ 
the stpdio during this period (Sl^ows *l 866-925) • 

STAFF irrililZATION' 4^ * " • 

In a continuing effort to give national visibility to the talents 
and role of women on SE|A!'1E STREET, Buffy St. Marie, an acclaimed American 
Indian folk singer and personality, as well as Linda Boye , a leading 
member of the Theatre of the Deaf were, added to the cast as "semi- 
regulars", during this period. 

FUTU TO; ACTIVITIES PLANNED * ■ 
• I ^ 

In June, remote tapings of camping activities and waterfront scenes,, 
of interest to the urban child will be taken. 
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THE ELECTRIC COMPANY RESEA^RCH 



MAJOR ACTIVITIES AND ACCOMPLISHMENTS 

1. Completion of character and format popularity study. 

2. Participation in three day conference to plan final season of TEC 

3. Development of formative evaluation plan for final season of TEC. 

4. Field implementation of formative research plan-testing of appeal 
; and comprehension of material. 

5. Continuation of content analysis of all TEC segments; development 
of plan for ana]%kzing these data. 

6. Continuation of experiment to investigate role of teacher inter- 
vention with TEC . 

7. Preparation of papers for delivery at AERA conference in April. 

8. Completion of a study of verbal humor comprehension on TEC. 

9. Continuation of eye-movement study of TEC segments. 

SIGNIFICANT FINDINGS AND EVENTS 

1. Distractor studies indicate appeal of TEC remains quite ^good. 

2. Final report of Sproull study of preschool viewers of TEC re- 
vealed only small gains, but confirmed preschoolers' attraction 
to t'he program, and showed si-gnificant learninig of TEC formats 

' did take place. 

3'. Study of responses to verbal humor on TEC revealed that compre- 
henr.ion of it is significantly more difficult for poor readers ; 
suggesting a need for simple and explicit verbal humor. 

DI S S EMINATION ACTIVITIES 

. — ^ 

1. Fo^al presentation 'of a summary of all eye-movement research 
findihgs. 

2. January 12, Keynote speaker for First Annual Meeting of Friends 
of WVIA, Scran ton-Wilkes-Barre, PA. ' 

' * ti 

3. January 28, Received award on. behalf of TEC, for '^the positive 
presentation of women and minority groups'*, at prCss conference, 
held by Action for Chil'dren's Television , Boston, Mass. 
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OTHER ACTIVITIES 

1.. completion of research role in development of Guidance Assoc. 
filmctrips. 

2. February 19, Panel presentation on bilingual activities at 
CTW, Annual meetings of Bilingual/lUcultural Materials Con- 

' ference, San Francisco, CA . 

3. March 23, presentation on TEC to national award-winning 
Japanese' English Teachers, Japan Society sponsorship, New York 

4. Helped develop article on TEC for Coi^road, house organ of 
. Commonwealth Broadcasting Organization. 

5. Arranged final details of contract with National Textbook 
company to do a co-venture in bilingual mefterials; began 
work on multi-media language arts kits in Spanish. 



FUTUPsE ACTIVITIES PliANNED 

1. Report of formative research on TEC. 

2. -Studio and script monitoring. 

3. preparation of data summary and report on content analysis , 
project. ^ 

4. completion of study of children's own produptive humc^r^. 

5. Preparation of paper on the adequacy of research methods for 
detecting dangerous effects of television drug advertising 
bn children for FTC -FCC Panel. 

6. Completion of School Intervention Study. 

7. Completion of Harvard Eye -movement?^ Study . 
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THE ELECTRIC COMPANY PRODUCTION 



MAJOR ACTIVITIES AND ACCOMPLISHMENTS ^ ^ 

Editing of the fifth season was completed as of March 31, 1976. 
Preparation for the sixth season has begun with new films being con- 
tracted and scripts being written. 

SIGNIFICANT EVEOTS AND FINDINGS 

The Electric Company research is testing some of our segments foi 

appeal and comprehension so as to decide on their continued use. 

W 

DISSEMINATION ACTIVITIES 

February 20th, .through the 22nd, a seminar was held to discuss 
The Electric Company's sixth season. The first day's meeting was at- 
tended by TEC'S staff and its advisors. The all-day meetings of the 
21st and 22nd , were held at Harrison Conference House, Glen' Cove, L.I 
'and was attended by the TEC ' s staff. 

« 

FirrURE ACTIVITIE S PLANNED 

~~s ^ * 

Studio production will begin on Juna 28th through July 30th, wit 
hiatus from August. 2nd through October 15th. Studio production will 
resume on October 18th and continue through November 22nd. 
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:OMM UNITY EDUCATION S{:^TpES 



The Community Educat:ton Services Division (CES) is chaiged Vith- the , • 
responsibility of reaching out to initiat^*activities leading to^ERte use 
of Sesame 'Street and The Electric Company as a supplemental resource in . , 
formal and informal educational setjiin^s. In meeting this .responsibility 
CES has developed a series of strategies which tap^^t^^ energy and concern ^ 
of parents, teachers ^d others for using te^ vision as a positive force 
in the .educational development of preschoolers and young children, Thijse 



strategies which serve a^ijommon goal focCfe upon several interrelated ob- 

jective^ - reducing the barriers to viewing, building and maintaining an 

y it ' - ' > 

^ audience and enhancing use of CTO ' s product ioi%fi atwthe poirft of re- 

ccption . Thp following descriptions are selected highlights of CES act-. 

... • ■ ^ - • . ' ' • ' 

ivities which addre.9S the" af oremeoitioned objectives, singly or .in com- 
biqation . ^ " r a 

. The Associate Director and the Chief of Resource Development of 
the South Carolina Educational Television Network *and CES develop- 
ed plans for conducting^^ series of tele vi^^ workshops on the 
use of CTW productions as supplementary ediA:ational resources. 
The workshop dealing with The Electric"^ ^Company will be directed 
towards teachers and broadc^ist right a/t^^^^^dhool ^is over in the ^ 
afternoon. The Sesame Street worksh;pp will be directed at parents 
and broadcast during the evening. Both broadcasts will be supple- 



mented by a toll free W^tts line to permit viewers to call in 

s 



r 



questions . ' '^ 
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workshops', over^ a three day P' 



CESi staff in coCperation with the Director of Parent Education 
the Birmingham Bof^A of Education conducted a"" series of six 

iriod in Birmingham, Alabama, ^e 
workshop reached an. es^tim^^ed 400, teachers and parents. The ^ob- 
jective of , the^workshops ,was to teach the parents and teachers 

how to use Sesame Street and . r.einf qrce its objectives in schoq^L 

♦ 

and at home . . i,' ^ 

CES Staff in conjunction with the Bolivar County Health Depart- 
ment conducted a series of workshops in Cleveland^' Mississippi. 
The workshop "setting follc^wed the basic CES thrust <^ reaching 
out to cjl^mmunity institutions, where the parents of the\^ung 
are to be found. The workshops, reached^ slightly over 45.0 people 
and focused on t]r^ use of Sesame street and ways of reinforcing 
Its content. ^ 

In addition, workshops were held in cooperation with the Head- 
♦ 

start programs in Shelby ahd Shaw, Mississippi.' The workshops 
reached several hupdre'd parentiVand introduced therp' to ways of tj? 

- / . ^ ' 

reinf9rcing Sesame Street at home. * 

\'' 

CES has expanded its exploratory prison project with the Fort 

■ ■ . ' * " ^ • ■ '. '■ ■ ' <u- 

Worth Federal Correctional Institutional (FCI) , to the FCI in 

Seagoville, Texas. The^objectives of the project are to provide 

. . a developmental eduational activity for the children 
of inmates on visiting day, 

. an -opportuni;ty for parents of the child to interact 

while the child is in the Sesame Street - Electric Company 
Activity Area. 



11 



.^an informal educational isettiag for the parents to 

contriinute to the educational development of th^ child, 

. a, setting for inmates trained as care givers to engage • 
in the exploration, of a potential career in chLld care. ^ 

The project -provides an opportunity for the parents to be alone 

and- theh join the child irr the activity area and interact as a 

family unit to encourage the growth and development pf the child. 

The project has been well received by the inmate^ and staff of 

the correctional institution. ^ ^ 

Inmates serving as care givers in the Seagoville FCI, participated 

in pre^ and inservice training conducted by CES staff. As part of 

their training the inmates developed a puppet act, using Sesame - 

Street characters to entertain the children of visiting parents 

in the Sesame Street - Electric. Company Activity Area. In addition 

to the shows put on by the :^nmates at the Seagoville FCI, they have 





pbeen participating in a series of progr6im - workshops conducted for 
day care centers in the Dallas - Fort Worth area. These shows give k 

' / 

them an opportuT>ity to entertain preschoolers and at the same txme 

»* 

gather information^ about the running of early childhood programs 
in setting other than Seagoville FCI. Tfiis facet of the . Sb^goville • 
program peirmits the inmates to render a useful service while build- 
ing additional bx"idges between the community and the prison. This 
activity run by the ^ES office^is under the general' supervision of 
an exof fender from Seagoville, assigned to the CES office from the 
Dallas, CElvt-^pfbgram. 

O^S has intitated ^ campaign to reacli out to institutions and orgcUjiza- 
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tions serving mentally retarded children. The cargpaign. is part^ 
of a nationwide CES progr^, to aler^t parents?- teaphers ^"^^ others ' 
to the experimental Sesame Street programming designed^r to teach 

mentally retardeds youngsters . The CES effort is d^si^ne.d to 

, ' * % • - - . 

'make teachers and pare?nts aware of the many "pos sib le applications 

of these segments and encourage reinforcement: activities, "in • 

Dallas, Texas some -of the organlzationsL involved in the CES out- . 

reiach campaign serving retarded children are the Soroptomist Chxld- 

jrens Ccimp, Children Haven Neurological Hospital, United Cerebal 

Palsy Association**, Dallas Association for Retarded Children, West 

Dallas Development Center' and the Mental/^ieal^ Center. ^ 

CES staff in Boston and the Massachusetts Deplirtment of Edi^cation 
have developer* plans to conduct a series of workshops on a state- 
wide basis. The workshops are being conducted in the Regional 
Centers of the Department of Education, It is , anticipated that the 

.workshops will reach^approximately 300 teachers in elementary school 
r 

and preschool programs. The objectives of the workshops will be 
to train the teachers in the use of CTW productions and to demonst- 
rate techniques of reinforcing the educational goals of the programs 



. CES held exploratory meetings with the coordinator for Adult^ 
"Education of the Louisiana State pepartment of Educatiop. The 
objectiv'e of the meeting was to discuss the possibility of uti- 
lizing The. Electric Company as a component in an adult literacy 
drive • The . plan for the use of The Electric Compar>y involves viewing 
the show and engaging in reinforcement activities at home and in cen- 
ters *est.3iblished for the literacy drive. As part of this thrust, in- 
" volving the use of The Electric Company in adult literacy programs , 
discussions were held with the Valley Park Adult Education Program 
serving Baton, Rogue, Louisiana. The objective of the discussion- was 
to explore the use of The Elednij^c Company' as a supplemental resource 
in adult education programs. It is anticipated that the foregoing 
exploratory discussions will lead t:o the use 'of The Electric Com- 
in "ap^j||education programs in Louisiana. 

/.V' CEb, responsible for designing a nd lament ing outreach programs 
to supplement CTW -product ions , is developing a project in Hartford, 
Connecticut to reach theygra7ents^j©t young children. The project 
has a dual thrust; immunization pf ^reechool children who have not 
been fully innoculated and the dissemination of information to the 
parents of the children on the use of Sesame Street and methods 
of reinforcing the educational goals of the show. T\ie project is 
designed to motivate parents by tapping their self interest in the 
development of their children. CES in designing this project 
has developed a special task force. The task force inc/udes repre- . 
sentatives, from Connecticut ET^, Hartford Health/6epartment , Department 



of Community Affairs, Hartford School System, Chamber of Commerce, 
NAACP, Community Renewal Teams, community organizations and private 
industry. The task force is involved in the planning and develop- 
ing of the project with a particular focus on mobilizing the commun- 
ity and preparing for follow up. The project represents another 
strategy developed by CES to reach the parents of young children as 
the first step in carrying out the basic mission of reducing the 
barriers to viewing ,: building and maintaining an audience and en- 
hancing the use of dTW productions at the point of reception. 

In Pico Riveria, Calif ornia-a predominantly Chicano community, CES 
conducted a workshop for the bilingual resource 'teachers and teacher 
aides of the El Rancho Unified School District. The goal oft the 
workshop was to equip the participant with the skills >s^uir/d to 
use CTW, productions as supplemental resources in formal and informal 
learning environments. Workshops for parents are being planned in 

conjunction with the Director of Bilingual EcJucation. 

? ■ 

CES in cooperation with the Massachusetts Educational Television 
Authority initiated the development of a comic strip to complement 
the basic reading skills taught on The Electric Company. The strip 

« 

is designed to motivate children to learn "basic reading skills through 
a high interest comic strip, using Electric Company characters and 
' a cast of children set in Boston and surr^nding locales. The ^^ead- 
ing" comic strip has been appearing iri Xe Sunday comic section of 
Boston Globe since December 1975. An audience survey to ass^s the 
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impact of the conic strip in a home environment was conducted by 
a consultant for the Massachusetts Educational Television Authority. 
The survey questionnaire appeajlfed in the February 22, 1976 issue 
of the Sunday edition of the Boston Globe- The Globe ahticipate^d 
a total response of 250 replies; as of the end of March 197^ a 
total of 238 2 responses had been received. Seventy three pe/rcent^ ^ 
of the responses were from, six to ten year old children. Comments 
sent in by the children and others are attached to this report. 
The response to the comic strip has been very^ enthusiastic . Origin- 
ally, the strip was scheduled to run for a period of 30 weeks; how- 
ever,- based on the response the Massachusetts Educational Television 
Authority and The Boston Globe are now exploring the possibility of 
continuing the strip over a longer period of time. 

4 

CES staff in New York City is developing new materials for use in 

^^CES projects. The material under development is: 

\ 

(|\ 1) A Sesajne Street handbook of activities. The activities 
u in the handbook are designed to be used to reinforce 

I the educational, objectives of the show. The handbooks 

will be distributed through the CES network, to early 
childhood c^nte-rs and kindergarten classes. It is anti- 
cipated that the distribution will take place during 
\^ the Spring of 1976. 

^ 2) Two films dealing with the curriculum of Sesame Street 
\ and The Elejstric Company, are being developed. The 

films will^^be lised -in various settings e.g. workshops, 
parent education programs 'to expl£i^in the curriculum of 
of the shows and the type of grgphi^iifcrmats" u^ed to 
,^ depict the curriculum goals. ' 

The manu^i and film will be utilized by CES in its future activities 

\ 

The manual by itself will represent a significant resource for care 
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givers involved in early childhood education. Its use in con- 
junction with* the CES prepared Sesame Street Script Highlights/ 

will permit a care giver to identify specific learning objectives 

I • 

within a broadcast and to select activities from the handbook 
which reinforce the objectives. This planning can be done in ad- 
vance of any broadcast the'reby permitting the care giver to "pace 
the*^ use of the show and to select those learning^ sequences which 
cortespond to the de'O'elopmental stage of the preschoolers. 



\ 
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17. 



DISSEMINATION ACTIVITIES 



CES "staff disseminated information aboutl CTW at conferences and 
exhibits dulring.the third quarter. In parallel, with the dissemination 
of information, contacts were ^stablished with groups, agencies and in- 
stitutions interested in the range of services provided by CES . 

Deans of Black Graduate Schools 3rd 
Annual Conference - New Orleans, Louisiana 

Annual National Conference of Blacks in 
Criminal Justice - Dallas, Texas 

Working Parents - Concerns and Choices 
sponsored by Child Care *76 - Dallas, Texas 

Northeast Conference on the Teaching of 
Foreign Languages 2 ^^^^ York, New York 

New York City Board of Education, Bilingual 
Bicultural Materials Conference - New York, New York 

' * -f 

Conference of the Bilingual Coordinators of , 

the New York City Board of Education - New York, New York 

Third National Conference on Multi Cultural 
Curriculum and Material - San FrancjLsco, California 

^' Conference of the Los Angeles County Bilingual 

Directors Association - Glendale, California 
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18. 

PUBLIC AFFAIRS « 

A nationwide study of public television audieiices lias . found that 
Sesame Street and The Electric Companj^are the two most frequently viewed 
programs on public TV. Public Affairs met with the Research Division and 
a representative of PBS, wliich administered the study, and subsequently 
prepared a summary of the results for distribution through a newsletter 
to interested parties. Among other things, the study found that in 
terms of viewing time Sesame, Street alone accounted for a third of the 
total public TV audience -- more than all of the evening programs combined. 
In terms of cumulative viewing time, Sesame Street and The Hlectric , 
Company together accounted for nearly half of the total public TV audiencJ. 

In addition to the PBS national audience studies, the letters 
and calls received by the Workshop provide another index to the continued 
high interest in and popularity of both educational programs. During 
the past 14 months the Public Affairs Division alone has serviced 5,341 
individual requests for information, letters from children, comments or 
criticisms, and thank you letters. Manyof the requests for information 
come not only from the general pub'lic but from students, teachers and 
school librari-ans (this season 112 University of Missouri students con- 
tacted public affairs individually for material on which they could base» 
assigned papers; in sucli cases CTW tries to handle matters by providing 
one set of research materials to a school library). Parents and children 
are often moved to pen their praise: One girl wrote The Hlectric Company: 

'\..j\isl wanted to write and tell you that 1 love your show. " A 

mother of a 4-yoar-old wrote: "my son is years beyond what I could ever 
achieve in reading comprehension when I was his age." 

^ During this quarter Public Affairs completed the research, writing 
and distribution of synopses of pach of the 130 Sesame Street and 130 

» 21 
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Electric Company programs during the 1975-76 seasons. These summaries are 
distributed to station information and instructional television directors 
and, through them, to media and schools administrators and teachers.^' 

CTW received an honor from Action for Children's Television (ACT) 
for its portrayal of woman and minorities on Tlie Electric Company. Public 
Affairs supplied background material to ACT and coordinated the arrangements 
for acceptance of t'he award by the producer and research director. 

This year Sesame Street has been graced by the participation of 
numerous guest performers, each serving various curriculum goals with 
; their particular talents. Public Affairs has participated in these 
^episodes primarily .through pliotographic coverage and writing stories. 
^'Victures and/dr stories have been developed and distributed to the press 
-during this period on such diverse personalities as Lily Tomlin, Margaret 
Hamilton (wlio re-created her famous wicked Witch of the West^ for the show), 
two of the leading members of the Alvin Ailey dance company, copiedian Whit- 
•man Mayo, 'the singing Pointer Sisters and Roosevelt (Rosey) Grier. As a 
follow-up to the cast visit to' New Mexico , Publ ic Affairs developed and 
distributed a photograph and story about the characters* involvements 
in farm activities to general and specialized agricultural publications 
which ordinarily do not haveNnuch of an opportunity to write about the 
program. 

Music plays an important role in CTW productions./ Public Affairs 
coordinated an interview with the Sesame Street music director on the U.S. 
Treasury Department's "Grammy Treasure Chest'' which is distribute.d widely 
throughout tlie nation. 

Public Affairs also supported the visits of Uig Bird to station- 
supported activities inHawaii, Guam, and Scranton, Pa. through the creation 
and distribution of biographical articles and illustrations. 

erJc 
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The division also coopcrated*with the Conununity llducation Services 
divi^^ion in preparing and disseminating information about new outreach and 
utilization prog/ams dealing with Vietnamese refugee children and prison 

inmates. • 

Public Affairs also collaborated with Research in the content, 
design and distribution plans for a forthcoming newsletter reporting various 
research activities at aw.,and administered the publication of a research 
study of Sesame Street viewing in Isjracl. 
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NEW HIRES AND TERMINATIONS FOR SESAME STREET AND THE ELECTR/c COMPANY'S 
PRODUCTION, RESEARCH, PUBLIC AFFAIRS AND COMMUNITY EDUCATION SERVICES* 
STAFFS FOR THE PE^JCD 1/1/76 - 3/31/76, 



NEW HIRES 



NAME POSITION DATE 

Barbara Ega n ^^fet. Art Director 1/5/76 

Products - E/C Magazine 



TERMINATIONS 



Phyllis Friedman 

\ 

Krystyna Debski 
Pamela Whedon 



Asst. to Film Production 
Manager - Broadcast Admin. 

Executive Secretary - 
Broadca^fe^Admin . 

Supervisor of Scripts - 
T.E.C.' 



1/16/76 I 

2/6X76 

2/13/76 
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TO: 

FROM : 

subjeI 



Progreun Managers , All PS^ber Stations 
Allen- R. Co^er 

November-December 197I. Wielsea Cumes ' 
• and Demographics 



CC: PBS Staff 
* ' CPB Dist. 



Ws have Just received from the a r »• , 

hou .„ .^^ ^^^^^^ ^A. IJ'lllll-f-'P^ny tbelr cumulative audience and 

the ,Vie.tse„"V3t»"f hi mo^\>efx':;'j,';:'°:'-\^J' '° """""-S efforts to reshape 
television, Includins initial °f "le special characteristic, reshape 

<lay and ti„e, .^ItipL r p ^ s ete"''«o.°' " -^h- he"„\°^„\"^^- , 

^/nt -Ihe'dalfff 1, --'?n''-^;.-e"r\;tt"-"-rril^''^"^"» 

to- incorporate sig'ifrcLt'-d" "-"-S Period 11 he the r ' f"' " " 

2-3=n and ^^^^^^j'z^^T;::^" "3::sf;n"^.t:eir , 

5irii5i°ri^°7 f """-^ P-uTtiri:",-- »-.nce„cnt ^ 

selected ,>S^ f ^ =«.edule was measured. 'Previcu!]; f f"""' '■■''=■'■ ">"= 

;^aFr : rrc^^rt-"''"^:,™" '° "o'eme, t Is t'h ' 

■prorrom- sysle.-n, encompassing the f„ii , innovation of a 

■or v;e!:'r„, ? !"?:r:nt '"h^"^= - pr ^s^fth?"^'"^ -^-'-^ ■ 

for the first tim. households and for aU m.rl-„; . average minutes 

iirst time, separate viewing data for ' "wmH" „„/'"'°-" ="=eories - and. 
i^Hff.v,ofDatar„r,„ ■ ""^'^ ""^ households.- 



higher than tho-P . n f ! broadcasts. These ricrur-.t ''^10, QQQ house- 

number Of cut household "'"''^ ^.°-Parable February^ f "ch\g%^,: significantly , 
The average Inber^^t ^adca^f"^^' 27,800,00^ Ho Ko OoTi' ' -^'^ 

a 21^,1*^ increase ."^^^^^^ts viewed is -up from 8 6 in' fIk ' , '^"^ °^ 5-7^. 

^^^^3 ^ hou:eho!d"vie":r„;!hrf t'jte^s? =-"/-"th^%xrt-- o^°;;- 

the four-„ee.. period. Children, pro.rll a'^Io^ntl ^tS^"^^'^^ 
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procra.ms vere viewed by \. 6^ of "wi-*; "member-December , PBS-distributed 

, households. The near-LrUv w^i households and by kl.8% of -noa-white" 

^ 1 1 near-parity wi1ft respect to the '"rearh" nf t..i>^i o *. t • . • 

.^ong' the^3.i6o «or"^o'^.h "\\^'rinrhoti"id:'^\'^'' ^^^^^ °^ 

'•.8 broadcasts, for a total of IL? In . . ' average . household viewed 

households, viewed an a^era^e of n pToa'd " ^'^^ 27.250.000 "white- 

household. (The viewin^of "cii!,!; a total of 357 minutes oer 

viewin, ti.e vs'. 69Tof ''Vhit:- \t:ing ^^T^ '''' °^ "non-^hite" 

:rv°H?!i3^-ira:\Vt^^^Lt\h-r^ti ou---n. i:^^^ 

hold, cannot physically rece ve an^ ^ubl'rtol" °' ^^'^--ion house 

counties-, PBS-distributed urop-r-uTT^ television signal.) In the largest 

holds, vs. 3,,:i^^J:^T::^a:c:^:' (l'.,130.000) of th^ house- 

that the "frequency" of viewinsr Lt ll. ^ \\- ^P^.^^^l interest is the fact 
than in the llr.ej^ r;n^^ ^^ZZ^Z ^B^'^r ^"'^^ " 
"A" counties- and 8.1 in "C" and "D" ca^^fZT ^ coui.ties, vs. 11.2 in 



•not su^^ri^inft r-r^ "l^^^r'f "children's progr.ns" . it is 

included a ehnd under six y ars o? a .e '"'Phe' , " households which 

vs. 39.0^ in .Childless households Jh -a^ou t oTv^^^^ ^uch households is 59.9^^ 
■ (householdr. with a child under 6) i^ TnnZT I ^^•^'''^^"S time m the former 
(We believe that the diff h . ^°0„"'^""^« . '^^^ ■ 197 minutes for the l^b^er. 

With re'.spect o v e inft ae sub^^'^nt "n^" households 
^dicated by these figures.) ""^^^^"^^^^l^ C^'^ater than , the l.-to-l ratio in- 

5. The cumulative audience for PBS-distr ihut nrl r^v^rr,- - v.- 

holds with a young (l8-3'. years) "iLv nf highest axnong house- 

"ladies" 50 years and o^c e r I'M . • ■ than mnong households with 

Children's pro,ra.s. I,' ^ fou ' e pe^'i^d ^B^^' i^''°^ popul.arity of our. 

in 53.5.^ Of the "young lady" householL^^^: ^^^t;:^'^^'^^^:''^'' 

thJ^"Sd^ir-r";r^.--:;3 -^--tJS^ ^~a. ..ere 

i:;^^^:^t^L;thrir^i-' ---^ p---"---e ^t^tf^nd-^^^ 

Viewing i. about the s^LX !e "Lo S frn'o^'"""^; TI'^ ^^-^ ^^^P^ ' l-<^-l of 

u-uuj i.e. JU.^/;, and ia .V;. respectively. 

J" 

distributed propraiin 53 8% of hnn.o).^i i ff^^.^^an ,.10,000 were reached by PBS- 
public telev Lion p ogrL LI" f "> T'' '"'"""^^ -^^^^'OOO ^ °vcr viewed"' 
time spent viewing'was Itc oun d ^ 'bi'"„ ,'2:1 

With annual incomes of $10,000 to $i5!ooo pe. year"'" ' ^'^^^'^ 
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B. Indlviaual Eveninf?: Program 

The volume of data from Niels^^n is too. g^^at to allow the presentation of more" than a 
'^un''^'"' /""T' in this report. (Complete data for individualTrograms wij ^e 
supplied to producing stations upon request.) Here are key figures ^or evenin. pro>ra: 
distr^ibutea by PES during the four November-December 197!* weeks: . progra- 



Prof^rair./Series 



// of 



Downstairs ) 



Symphony 



Feeling Good 
MPT (Upitair^ 
Nova 

Life of Lcona7'do 
The V/ay It V.'an 
/unerica 
KvLMiing At 
V/alsh's Animaii 
"Wall S-Lreel V/cck 
Arts/Hujnanities ^^uecialt^ 
V/ashington Week In Review 
Sound stage ^ - 

In Pcrfbrmancc/V?6lf Trap 
Hiring Line 
National Tcv/n Meeting 
Behind The Liua; ^ ^ 

Public Affairs Specials ^^'''^^ 
Book Beat : 
V/hat Now, America' 
Woman 
Soul 

Black Perr.j^ectivc on News 
Religious America 
-Aviation Weather 

Ther.c 97 prograr.!-, fombined, accounted 
hours. or^30 Jifi of the total. This is 
i.e.. 57.6 million hours, 33.2,^ of the 
spent viewing a] 1- chi Idrcn ' s programs i 
procedures.) Approximately 12 million 
prograjns during these h weeks were atti 
view any of the children's progrcuns . 



Cume 


Aud4* e nc e 

tf of Hhlds 


i\ /-CT cige 
rl J nu L c s 


Average 
Epi sodes 


9 3 


6 370 000 




1.2 


8. It 


S 7S0 000 




2 . 0 


8.0 


S I180 000 


c;Jir 


1.5 


6.8 


li f^f^^ oon 


OU 


1 ^3 




M , <<^u , UUU 




1.2 


6.0 


h 110 000 


iO • 


1.3 


6 0 


,X.LU , UUU 




l.U 


6 0 


li Tin nnn 
' ♦ , X J. u , u U U 


TV 


1.2 


^ . M 


Q 7 no oon 


3r 


1.5 


S 0 


? )i on non 
» ^ -'^ 5 uuu 


r 

■ I 


1.1 




J , J. ^U , UUU 


)• 


1.7 




mo 000 


JD 


1.1 


Ij.ll 


3.010,000 


1.6 


1.1 . 


3.5 


2.h00,000 




1.1. 


3.1 


2.1^^0,000 


31 


1 .1 


3-0 


2,060,000 




1.2 


2.7 


1 .850.000 


56 


1 .1 


2.U 


l,6ho,ooo- 


29 


1.2 


1.8 


1,230,000 


21 


1.2 


1.7 


1 ,160.000 


28 


1.1 


1.6 


1 ,100.000 


31 


1.0 


1.5 


1.030,000 


23 


1.1 


0.8 


550.000 


' P2 


1.0 


0.7 


^lOO.OOO 


26 


1.1 • 



h 
u 
ll 
h 
h 
h 
u 

7 
h 
h 
2 
\\ 
li 
1» 
ll 
1* 
l< 
Ij 
ll 
1» 
1.1 

ll ■ 



for approxj/.-.iitcly 52.7 ;ni.Jljon hou;;chold -/iev/ing 
IcGS than tlie time Gpent viewinc [It^ncur.^^ 3tref-t 
total. (As .stated earlier, we believe that tlTc tim< 
s grossly understated by Nielsen's "multiprocessing' 
(39-li/i) of- all Housoholdi* that viewed PBS-distributt 
acted by these ev(jnintJ progra;ns only, i.e.^clid not 



Here is a sunur.ary of eveninj progra;nc viewing, by category: 



Arts and-lluaanities 
Con t er.'.por ary Li f c; 
Science nnd Medicine 
Public Affairs ' ' 
Target Audience 



// of 




CuiT.e 


% of 


PP..1 


Pgriis . 


ntg. 


Prog. (000) 


Time 


Hlilds 


28 


22. ll 


. 15.3l;0 


15.5 


50. ll 


12 


8.1 




l.li 


18.2 


15 


17.9 


12,260 


6.1 


I1O.3 


22 


12.8 


0 .770 


5.5 


23.8 


12 


1'.3 


2.950 


0.9 


9.7 
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The data for Fe<jlin£ Good indicate- thnf ^- ' 

, of episodes viewed lead to- the conclusion that th^ P^osram. and the smafl. n-a«ber 

tuned in. Demographic data indicate th^t tnaL the program disappointed those who had 
With a 15.0 cume a.ong household '^ith ^ e^fr^^^^^ "upscale" audience • 

graduate- households. ■ ^ .PoUege-graduate head, and ^ .U% in "high school 

. ^'^^^S^^^^rl^^ ^= indicated by both, "averag^ minutes" 

mrhedly f rorn^ Pcclinr^ood vith rLpect ^o the S'"/''' "'^^ "^P-^^^^ '^"t differed ' ' 
had an 11. 5 cu:,:c in l^s^old^ witlTchAd undcTfi ""''IV'- i..;i_Good 

had -a c^e of onlyT Vr^o^!^ -il^ tL"holl^l-^.S~ 

holds v.hc.-c the .head va. "l/ot ln^he Labor v- ;!"-', f-'^r'^^'^- ^'^^ indieatioT.lhat house- 
attracted to the procra.-n to a create>- d^rr.^ , "^'"^'^"•'^ ' ^^^i-ed persons) were 
In the case of Nova, i,, J^^^'^^^' - .'i headed by a "Prof ession^d" . 
"NILF" households. . 3 in the Proiessional" categox-y vs. 10 . 3 a^iong 

• For public television, the Leonardo profile i^ into, 
' especially npponJinc to thoTei^JvoW 1 ^"^-"■'-^ sting to the e.xtent that it x,-as 

mu Tf ^ I ^ J cars Old, 

.p^Jlii:7^t_Was is notable for the extent 'to vh^M " 

household., ^.l^ereas its "white" housel"old° T T''"' ^™ong "non-white" 

"non-white" households. The Way Tt 'vT.ni ^'^ ^'"^^ ^^•^'^"^'^^ in 9.0;$ of all 

^or its demographic profirf^^-T^ H ^^J^'lT'^'^'f ''^^ ^^^'^^^^^^ 

Its good "non-white" rating. •■^•ym C&D ^yuntiesTwhich is consistent with 

. '■^'he /^eH^a profile indi/ites "Fcm-r,n " nr.^ •, ' ~^ ' 

Of children, and county^i.e! £ b sur^'^'^e^rarr-"-'"' °f "^'^ ' -n-presence 
less marked than usual. However the I inl'. 1 . upscale" differences, but these are 

greater 36 minutes) .aong lower ^• l^^sl^or:. tn^ "^--^"^-^i-" -s slight^ 

(30 .T.mutes). , . .. nousenoJdb than among upper income households 

^"lltS^^'lT^lJJ ^ - 0.5 cune in household, with 
IS relatively flat. Rotable i^-hc fa t th 1^''- ''''' ^i^-^erence, its profile 

and over is onjy 1 point higher thL i nou ^ a/wUht" ^^^^^^''^^ -^'^^ i-omes of $1 000 
his indicates that symphonic music is apprec atfd - " ^'^'^ ' 

"ith "Undo.. $10,000" i„co..=,';',;°™ 3 rr:: ^.^^jr °"v";"' '»"-«;ids 

^ . in a1.tiibu1.c- It shares uith Evening At SsTr,T,>.r.nv 

Cont 'd. 
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Our -final- corr.-ncnt rkirding evening pro^iVanin' relates to Wall Street -./eek - and Washin.-£on 
WeeK In Revx>ev or .Wticular note is the Ving" of th e. Wall .Street ( T^k au dLn e ' wh " 

• ' . . - Vr-^ /^N "^'^ in both cases the bulk of the audi^ 

IS in olaer (50. "lady'V households: 8.5 for and 7.9 for Vr.IR. Th^ data s^ov th^t 

I^WIR attracts more rc-eul^.ar viewing, than WSV/ : ^no demoeraphirTToup v;>-e two or mor. 
episodes Of ^Viewed, Whereas £^or .orrwWIH pro^rarns vere view d V he a'r^gc vCw 
housenold witn a child 12^17 yea>^ of age; with a "lady" in the *35-i.9 yedr-;id age ca^Ii 
in house.nolds^vhcre the Vhead" was a college gradua'oe; and in households wi^h $!f OOo!^ 

in?" "r^in.:^o' r '^^.^--V^",-.^^- -'^^-^^^ - ^^Ho composite "average r^i ute ^vL^ 
mg - minuocs for ^ vs, 1.6 .ninutes for VA^. Thi.. "aging" o> Wa] 1 Sz-eot Weel- is 
very likely accounted for by favorable audience flow froa, V:ashinr.-tJ^^.17^r^ofFl^_ 
of"r ^^^'^^■•^^"l-'^ changeVntroduced by PDS in Fall I97— ^^uT^TTeTi^vcTtiiF .an 

of V/.ri £ older v.cvcrs no^, stay^with PH3 .for 'V^iW. Both pTograms benefited from the ^ 

AA rating increased frc.-n 1.0 in Fcbruajy, 197!) to 1 
I.-. 1 •,^.,1 , . L^i-reel; ''ec-k^ avern^p audience ino-eased from 1 ? in 

February, 19^1; also to I.9 in liovVnber-Cece-.beT, I97!. . ! 



.'schedule 
in Hover,! 



-iCLnge . V/ur.l-, i ;i-;ton 
-Durer.ber 



197^1. W- 



C. Chi l-'.rc-M '.s 



The Pp-di.tributed roGtc-r of childr^Xn's progru.-r,3 was v: oved in ?6.-9^' of all U' S 
^:'T^tc^.'Tlr' The typical viewing household d;v;ted .or 

b^oadca'' > 'l"'f'"'f ^'-""a.the four week period, and^.av an average of 12. U 

b,oadca.,„... (,-,0 bel eve tnal thc-.e date. su,-iously und.r.l.atc- the a.-nount and frequency 
o. Meuxng, a satuation vln.ch wc are striving to co^TecrT"^f acre significance are 
da.a for housc).o.lds w.th young children. In housch-oldc 'with at least one child under 6 
years of ago . ^.3.0:.' (3,030,000) were reached by PBS childrc.Vs progr.v.s . In the."e house 
hclc... a!r,-.r.t 1, nourn w^ere dc.v:.t...d to these progra.-ns divided a.'nonc 23.2 broadcasts/ 01 
r.oro Chan one progra::, per week-d.-.y during the four week.. (An interesting phenomenon i.. 
volaT.e o vxevn:g in . clii_ldJ_os,i hm.seholds : the cmne in t<his categ-ory was 13.6 (5.I6O.OO 
households), with more tnan 2 hours of viewing, h .€ epj^sodes per viewing househoM ) 



Base data"foj- each of the cliildren'-j jjrograin 



series is fihown below: 




•-■ir.y 

LJibo: )iOod 



Se;;''ir:,e Ct.rs.'ct ,. 
Til" h]c'Ctri.c Co: 
Mis', er Pcgia ' ; 

ViJla AlcT.re 
C';')-! f L-,ec.leiidas 
Zee Cookirif'^ i^jcliODl 

It r;hould noted thai Zoom'., distribution pattern was changed from one 'e:.isole 
an }-cbrua2-y-..,rtreh to five per week in .'lovcfnber-DecemLer 
children's series forwj.^'h trend data are available. 



// o f 




_A_')'li f-nce 


Average 


Average 


Pr.ir.:; . 


/J 


7/ "of ITh'TdTr? 


Mini;tc-s 


rroi sodcrj 




39/?" 


1 3, 9,0,000 


""2 ^6" " 


'1.9 


?0 


16.2 


J 1 ,ioo ,000 


' 12'^ 


' It .9 


20 


12.5 


8,560,000 


122 


I..8 


?0 


11.3 


7 ,7*10,000 


80 


3.). 


20 


9.3 


6,370,000 


92 


3.7 


h 


3.0 


2,060,000 


?.9 


1.3 


h 


1.9 


1,300,000 


19 


1.0 



iiero are the data for 



per vcei; 
f our 



ocsa.Tie Street 

The Electric Co:npar;y 

Mister Rogers' Keighborhood 

Zoom 



Feb.- .Ma roll 
23.3 

10.5 
5.7 



Nov. -Dec 



19.7 
16.2 
12.5 
11.3 
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r.=p.ct to ;,o„=.hoU inc„° ; l.o^c'^c,^'^^ $]D OOO-'i^.? "f"'"""* diff.,e„c= vith 
vs. 22.7 in ";;ii,00fl.h" houaohold.-.^' ' "°""l'°"= the c™o ,,.„s 13 



Strt-ot. c-tcf .l fo - th, .7l~-Tr^— '° oscc^ntially the 5ii.t.c a= tlwt of Sc.^rm 



'-^^■nSL^Jinr^yavc, nlichLly older than t).ose of , ne.-jtL-nc- 



^ >-'--'^ / vith a child under- 6 voars nf nr^n in nii . • t 

=p=ct=, us ,„.o-aic i= =i,„i,„. to t„.t or st„et :;/T,.:' -Ki.ctn: Co:::::' "' 

The conbojitc c-j;v? of 7oo-i v/-c^ n rr^^ . ^ tt ^ 

:^-^:^.:;:r-sjifr^:::fnf{ 

diotr-ibuU-d chi.l en' ;-o"' ' ^ o e " ' cl. ffcrcnt from that of th^ otl,cr PBS- 

attr.ctci in t "{.r - r i of cof ' ' °^ audience- wa., 

uJi;;::^ ^::;;.:::":s:-':ii.':o:::o:::: :;::: ;:i: -t-^ - =--"-3: ^::::.::. , 

nim,tc.= . or interest 1 n tl e 1:^ , " P<-'"°d • Average vicuine ti,ne was 29 

or ho„s..„oi...s „i:„ , e 1, „ :r6 : „ rr^r ^--.d-^) the 10.2? 
v^::°:::^ :eL'i?::;^ ?,^:::..::^i:-:.f - ^^t---- :i-"^-\;:;L:s:"i:e^::^i;;:e- 

cducation or thl h^ud '•° <"=™Braphics as oeerpaticn and 
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Finally, Zee Cooki nr ^ School's ciunc vas I.9 (1,300,000 households) with low frequency 
(1.0 episode's) arp^l viewing tine (I9 minutes). The levels are too low for significant 
analysis. 



Overview 



V/e believe that these Jlielsen data provide statistical evidence of grovrth in the "read 
of public television and in the "frequency" with which it is used. Here are sorr.e basic 
copparisons with essentially comparable data for the ^-week period, January 23~Februan 
2U, 197^4. - . 



Cicne 



Projection 



Februury-Mai'ch . 
No v o;:.bc r -Doc e:..b' 



h2.0 ;?T,8oo,ooo 



Averarjc 

8.6 
10. Y 



Curie' audience f^r individual evunin'^ scries measured in both cycles c] :io show a genera] 
upturn, with tin- notable exception of ri n r. Li njv vlu ch was distributee on .Sunday even: 
following Mn::tej -i)-i ^'- ce T h^*r it7-c.' during both survey periocU; : 



Fob . -I'lurcli 



Masterpiece Tliealrc 
Firing Li ne 

V/ashington V/cek In Heview 
V/all r.treet V/cL-h/^ 
Book Beat 
V/oman 



6.3 

3.0 
1.0 
1.1 



tiov ■ ■•D ec 

■ O.li 
3.13 
1. .6 

2.1» 
l.Y 



A similar trend is indicaLcd for the ichildrcii ' g ooricG v/.ith ortc major exception. 
6eao.nic ,'y l,]-ct. t ' :: cunic declined fro.T. 23.3 to 19. 7. 



V/hile the trend ja U)jv;ird.". , the fact roinainr: that jAib.1 ic tclevirjion still accounts for 
a very Dinall portion of all televjiiion viev-'iiig. The current report shoves that the 
avera/;e U.S. telovi r; j on liou:;cho3d dr-voted 2.5 hour;: of vjcv/inf, ti;ne to PB3-distributod 
• proci-M3 , or al.'-;,'^ :;hai-c of tlic it'J .G liourr; totaJ . (A'i.ji^-.tint; Tor fne fa.-t that PUS 
service i.'; uoi avail:. blc tc^ uppro/J i .ately 20°l uf all U . . tclevii^ion l,ou.';Lliolds vouid 
incrca^^e our 'jhnra to a 1.6^ level'.) 

The finding of nrar-pui-ily in our ".reach" of "white" and "non-white" households is 
probably th.e sii]gle, rr.ost favorab.lo iteni. V/ith resport to this development, it has 

been noted th^a (.he amount oS viewing tiincT to pub.l ie teU'vision by "non~^;])it e" is 
less than half thnt of "wh.it e", i.e. 1^2 minutes vy . y/l ni nutes , and that 7G;1 of 
"non-white" vicwirjf: wa.-. to children's progrcL\ns. The t\ro. "black audience" series, 3.1 ach 
P e r s p ^? c 1 1 V a 0 r. T )i e 11 c ' / .s and repeat.'^ of Soul had ciune audiences of only 3^0% among both 
"whi>tc's" and "non-v}i j tes" , and tho viewing of tliesc progranis by "non-whites" totalled 
appr(^':ii.nately 108,000 })0urs , or about 1 J\% of total "non-white" viewing time. Clearly, 
"targV't audience" progra^TJiiing was a very minor factor in attraetiijg "non-white" viewers 

Also al natter of concern is that tlie four-week cu;tic fo7' our most T>ojoular evening series 
Masterpiece Theatre ( Ups f/i j rs .Downn t ai rrQ was only C.^i, or ebout half the one-week 
rating of a run-of-the-mill commercial television network evening program. The eombine< 
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.eiov..„„ ,,,, 3..«:^Lf I^IJe^:^r^,^-,, 

Thus it is clear that while usage of T^ublir^' t.i • • 

- vo have started, at a nuniscule level and 'he r.r'T P-°erarr^ing is'crovin; 

our procra-ns are virtually "unvicved" ^po^r.nf^' °' icj^ slov. Too n^^^ of 

Zr''f-\°' ^ ^^ic ;n..bcr Of view;Tr'ot, ^^^^ satisfy thf inter 
potential becaus.-the public is not X^'o? [hM '''^^^^'''-^■-^o.oa'^ relative to tJeiV 

station variations in scheduling, potc: ^.l^'i^,' ^--use of stat.on'by 

to see the proGr-am. Another significant ^roblen . °" "'^'"^''^ °^ t° tune 

, system ao.xn.ted by VliF co,..ercial station" ' ^^'i^^-^'^nee on UK.' in e national 

Perhapn more serious, but csscntj-illv v-,--h,- 

ir- the schedule, season' afLe- oa^on nf correct, is the perpctuati o 

attract a r:.c..a.ur.ble audic.,c . ^ v^'ef,^^;:'^;,:-'^-^ "'^'f ^-i^cl fro:„ the'outscrtr 

.pr.ocrar.s need to b,e ■ iT,p,3:,ad i? t.o" ' b^rn. 1 ^ '^•'"'^"^ ^^"^-li"^' ratines IL 

pributed by ^^^.^ fo^r prL.^ti J /..i;°i:,^:;r^,:^,:J,^^^^^^ '''''' °^ P-.'^. di 

jThc MielGcn data provide Lhr hnr-s.. r , . 

■ ----- ---""-^■-^Kf^;- - - respon.ibil: 

JL;-:;::! Z alIr;^:Ue'yoJ^'i,;:^Ji:f P-clucer. and an PBS .e,„bc 

au dienco .-nea.ur^ent and pro.rcu. evalua i o ac^^; i " . "^"T?-"^ '•^^-^'^^ °- otho 

vhat xts all a^ut" and these . measuron-nt - proJ d, n V f° ^''"^ Procrmr^dng^ 

decree: to vMeh ve are r.ervj.ng (or not s er^s ^o'tl e nee 1^ ^-^i-tion of 

•^Udxenee, these data nexit your, careful consideration ^•"^<^^---'^ts of the national. 
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January 6. 1976 



TO: ■ Program Managers , All PES Memb 

FROM: Allen R. Cooper 

SUBJECT: Th<^"PBS Audience" - March 1975 ' 



September 9th report distributed to all member stations. 

V ^-oH thRt these March 1975 data continue to reflect "multiple processine" 

•4. "^V^r-rMintc:" the additional audience and aaditionai viewinb ^J-iu^ ^ o 
because it discounts T:ne aaaii^j-ouax ^nm« rinv faq in the case of children's 

.He scheduling or jrepeat P^^ff ---^3:-"3or:/rur^rosri:portant evening programs) . 
ZZTeiell Te ot1aUnT(4a-lin." -scriptive) withj^ielsen -^^^ ^os a year 

to elimnate "multiple processing" for public television Programs^ f according 
were advised by Nielsen that "starting with October 1975, the data wix 
o your specifications, i.e. they will be un-multiple processed. 

Thus the data for March 1975 are directly comparable to the "^-^f^-^^^^^f.^^.^^I-'e^^rr;' 
reported to you on December ' 5th . ^l^^'^^^l'l^^^^^^ for 

197U "cumes". The latter report marked the first ^J. '^J^J^'^l^ted only to "selecred 

both PBS-distributed daytime and evening programs: prior reports reiar . y ^ 

evening programs". 

„er. i= a comparison o^ the •■=o..posita" data for all maasarad programs in the three reports' 
- • FoUT-VeeV. Cumulative rAudience 



J-pf 197^* 
N-D I97I1 
March 1975 



% of U.S. 

TV Hhlds 

143.3/S 



Number of 
touseholds 

27 ,800,000 
30,1(10,000 
29,660,000 



Thus in terms of "reach", i.e. households viewing at least rive -in^tes of o- PBS- 
distributed program during a four-week perioQ, it xs clear that the public 
audience is not growing. ^ 

co-.n t, -^-r -iih^oCis ;:-o?h;sftnrrro:;e:°d fn^SLnr^he 

of programs viewed during tne louj- wte/. p<- j those statistics:, 

"cume"! This is a gross measure of "frequency of use. Here are those 
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Average Episodes 
Ppr Vievinf, Khld . 



J-F 

H-D 197 1» 
March 1975 



8.6 
10.7 
10.3 



in thP "freauency" Of vieving vs. January-February 
These data indicate an improvem<^ J^.Mlrcrt975 decline vs . Nov ember -Dec ember 197U 
To^r Uovever. ve cannot discou^k J^^^^^^^i^'^^ p'r^grains" distributed by PBS was 
ifca^se curing March 1975 t e nu^ber^ ^d^ ^^^^ ^-^^°^T,e 

significantly ^'^^^^^^^^'JfiJo^s'L addition to our nonr.al roster of programs. (The 
independence rroG-^^^^^^^^^ later section of -this report . ) 

impact of bir vixx , or,c 

t roBorto provide a more precise measure of the extent to X^ich PBS- 
The two most recent report, proviae ^^w have data on the "average minutes ^ , 

distributed progra..s are ^""J J^^Y^^,;,;^;,^J^.^/^,y each household "reached" in 
viewing time allotted to ^^^'^^f/^^ ^^^J^^, ^i^.tes" viewed was 31.2, or 5,7 hours per 
four-veeks.. In Rovenber-Dece:nber ^vera e ^^^^^^sed by 8 mimites to 331^ ^minutes 

fl^ilres sWov. the sa»e slight d6»n«ard trend. 

sure, the raet in Marc. iW. ..Ue t^ Z ' 

\"ful rom'ofl2.5°Mlltl ioSs ?" Sli^ television. The share accounted for 
by^BS-distriiuted prograjns is 1.3i! . 

1 Mie television in March 1975? The follovins table su»narl.es the most 
r?°nIrira'nt'hoirehild"'de»o.raphics data ,rro» the Wel.en report : 

"Re^ch" ■ 



% of Total ProJ . 
}Ihlds. (000)- 



Pen. 



"Viewinf^ Ho\irs" 

Dist. Dist/Total ( Million^ feist . Hrs/Rea^ 



All' Hov isg2l2l^ 
Race Vfhitc 



100.0 29>0U0 



"A" 



Count y 'Size 

"C" & "D 




Children None 
Any Under l8 
Any 12-17 
Any Under 12 
Any 6-11 
Any Under 6 



89.0 
11.0 

39.7 
28.2 
32.1 

55.1 
UU.9 
23.1 
33.8 
23.0 
20.9 



26,81>0 
2,200 

12,750 
9,290 
Y ,000 

lU ,i6o 
llf ,880 
6,890 
12,030 
T,800 
8,090 



l42.1» 


100.0 


U3.6 


92. 14 


29.9 


7.^ 


l»6.7 


1*3. 9 


li8.0 


32.0 


31.7 


2U.I 


37.3 


1*8. & 


I48.I 


- 51.2 


»43.5 


23 .J 


52.0 


l4l.l» 


51.2 


26.9 


57.1 


27.9 



(continued) 
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LOO / 


161.7. 




> 


lOU 


152.5 


69 


'9.2- 


111 


77.8 


113 


52.8 


75 


30.8 


89 


60.9 


111* 


99.0 


103 


2l» .1 


122 


93.8 


122 


l»5-.5 


133 


82.9 







;oo.o 

9U.3 ' 
5.7 

U8.2 
32.7 
19-1 



i3-.l 
.61.9 
15.1 
58.7 
28. 14 

51. e 



lOt) 
lOJ 

7; 

110 
102 

It 

121 

61 

lU: 
101 
i& 
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"Reach" 



"Vievinp, Hours" 



A ge of "Lady" 18-3U 
50 ftnd Older 



% of Total 
}rhlds 

32 .-8 ■ 
26.8 ♦ 
Uo.h 



Occupation of Head 

Prof./Vm. Collar 3^.9 

Skilled 16. U 
-Unskilled ^"22.8 

Not in Labor Force 25-9 

Education of Head- 

0- 8 Yrs. Grade Sch . 22.5 

1- 3 Yrs. High Sch. 15,6 
U Yrs. High School- 33.1 
1 + Yrs. College 28.8 
1* + Yi-s. College 15.1* 

Household Annual Income 

Under $10,000 1*6.5 

$10,000-$15,000 23.0 

I $15,000 or more . 30.5 

$20,000 or more l'».2 



ProJ. 
(000) 

9,, 81*0 
7,200 
10,1*30 



10,890 
1*,880 

"6 ,350 
6,710 



5,670 
3,920 
9,860 
9,590 
5,21*0 



11,21*0 
7 ,700 

10,100 
5,350" 
/ 

i 

1*,590 
14,960 



% 

Pen. 



Dist , 



Index ProJ. T Index , , 

Dist/Total (Millions)Dist. Hrs /Reach 



1*7.5 


35.8 


109 


77.1* 


1.6.7 


136 


1*2.1* 


26.2 


98 


3l*.l 


21.5 


108 


1*0.8 


38.0. 


9I* 


1*7.3 


29.8 


78 


1*6.2 


37.8 


K)8 


63.3 , 


39.7 


;lo5 


1*1* ."2^ 


16.9 


103 . 


27.2 


17.1 


101 


•1.1.3 


•22. -0 


96 


3 5.1*' 


•22.2 


101 


38.5 


23.3 


90 


33.1* 


21.0 


90 



35.9 

'36.0 
1*2.5 
1*7.5 
1*8.5 



3'*. 8 
1*8-. 3 
'•7.7 
53.0 



50.3 
50.7 



19.5 
13.5 
3lt.O 
33.0 
18.0 



38.7 
26.5 
31*. 8 
18.1* 

\ 

15.8 
17.1 



87 
87 
103 
115 
117 



2l*.l*' 
17.0 
51. 8 
63.3 
31*. 5 



15.6 
10.9 
"33.1 
1*0.1* 
22.0 



80 

81 

97 

122 
122 



83 


1*8.9' 


30.7 


79 


115 


1*5.8 


28.7' 


108 


111* 


61*. 8- 


1*0.6. 


117 


130 


30.3 


.19.6 ^ 


. 103 


122 ■ 


27. 


' 17.3 


109 


123 


38.1* 


23:7 


139 



Up-Scale Coiabi nations 
$15,000 h Prof/Own/Mgr 12.9 
$15,000 h 1+Yrs. Coll. 13.9 

With respect to this table, "Pen." is an abbreviation fo/ "Penetration" , and "Dist ," is 
• an abbreviation, for "Distribution". With respect to "Reach", the Penetration ^J^-es^ . - 
' are the "cyne rating", that is the percentage of total U.S. tel^evision households that 
viewed any PBS-distributed program during March. Thus the data sho.v that I.3 . 6., ^of . all 
"White" households viewed one or more PBS-disxributed progra-Ti in March, vs.29.9/» of all 
"lIon-\^itV" households.. The "Reach Index" shov3 the relationship between the percentage 
of total )Weholds.'in eacb demographic grc^up vs. the percentage bf PBS-vxewing ^0-==^'^°^°^ 
in each grmj. Thus the "Reach Index" for the' largest metropolit£^,countics is 111, or 
ll points above average, since these households accounted . for 1*3.9^ of PBS-vxewxng h^sV 
holds but only 39.1% of all U . S . ^ television households . located in A counties. 

. With-respc* to "Viewing Hours", the ^Distribution" percentages indicate ^J^, ^'^^^^ ?^ 
PBS-vicwing hours accounted for by the viewing households in each group. Thus household? 
in which no child under I8 is present accounted for 38. 1/"^ of all (161.7 il, A 

hours. The "Hours/R<ach Index" indicates the Extent to which the ^j^^-^^e households in c 
croup viewed more .or>less than the averagje number of hours (5.56) of PBS-distributed o^o^ 
eram.^inc per household. Thus the "Hours/P.each Index" for households in which the Lod/ 
is 18-31. years of age is 136, indicating" ^at the amount of viewing m these household, 
was 36% above average . 
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. t . th*. 'Wh Index" column, we- see .that we were weakest in March in- reaching •. 
^ <5iite' Lusroids (69) and households in small counties ^and rural area\ 7^) • , 
"^ f^tier ?raVeflection of both the fact that there is no view^Me signal available V 

r hlrcl^dra fhtJdTndlr' r.rrstf^Icr i^ncomer..0:000 or .ore), 
households, where the"Reach Index" is-130. ■• 

this Index shows that PBS progra.^.g -''l^ff^l^^^^^^ (122)'. 
under 6 (l86) and to the -sidents ox "^^'''lll]^^^^^^^^^ more viewing of,-, 

SfdlSii^u-red ^^o^r'^riSrse hruserolJXJ viewing household . ^ 

4.>,» "r-ncoh" nnd "viewin/T hox^s"^ of the t6tal PB^schedule. 
The foregoing are based on the reach a^d viewing non^^^ _ Shown below 

The exclusion of chi Idren ' s programs J^^^ percentage ofall 



intended for children; 



All P5^' Viewing llhld^ 

"White'' Hhlds. 
"Non-White" Ifhlds. 

"Ghlldless^ Hhld^. 
"Child Under 6" Hhlds 

"LadyUndei^^. 3^^'' iDilds. 
"Lady Over- Vo"' i^lis. \. 

"Grade -School Head" ilhlds 
"College Jlaad'* Hhlds. $ 

"Under $10,000" Hhlds. 
"$15,000 U Over" Hhlds 



Total Hours 



^//(MiXl^) 


% 




•/j'|Mi-ll. 




100. 


0 


■'101; 2 


i'52.;r 


Ucio. 


0 




• 9:2 


100. 
s X 


0 






100. 


\ 

0 


' 16.8 


82.9 


""100 


0 


Tn.i 




100 


0 


( 

65.2 


.l»T.3 " 


100 


.0 


13.9 


2h.h 


100 


.0 


15-6 


- ,63.2 


lOO 


.0 ^ 


- 33.8 


•A 








1(B.9 


100 


.0" 


28.7 


614.8- 


100 


.0 


30.5 



tl 1^1 
Children 'g Hourr, 



65.6. 

61.7 
"YY.2 

27 ,6 

" 81i.2 
29. U 

•63.9 

53. l» . 

58. 7 



other Hours 
/y (Mill ■ ) 
60.5 




■^0.2 
<»rf26.3 



1)1. "3 
I4O.4 



V These data' Show that nearly 90^ of , all. viewi^ P; PBS-distri>ut.a . pr^^^^ 

a child under 6 is to. daytime P^g--^ • J^^^J^'J '^^^eholds is not so' much of ^ surprid 
. daytime programs, at less than 5^^.7.^^^^^^,;^3%^,^,^°r,t°^': household^ is tq olr chil-^ , 
• as 4s the fact that more.f^ian 257- of the PBS the-viewing in "older lady" 

dren's progra^n schedule. As to be '^l^Xr^<^'^ note tKat the -chil- 

* u ^ r-ir^ Ac -t-i-i tf>voninfr nrop'ranis . However , ^ it ic^ sitina i. j-ucmu 

Tolttll ^^hlr-'di^Sion is ^ot. at all related to "Annual^^sehold Income" and. to a 
very li«Lited extent to fhc "Education of the Head.. 



(continued) 
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the major f^l discloid by these data is that nearly two-third^of all 
Oflicourse, the major I j ^ accounted for hy children's programs. Compared 

TBS-distrxhuted^progr^m vxevxng ,j,,ember-Decenber 197'^ figures were 120.7 millions 

t.o ^^^^''^lf^fll;tlll Thus there has been a decline in the absolute number of hours 
i'^S:*. ^ LfvJev4nrof I'BS-distributed children's programs (dovi; 19-5 million hours 
dented to the viewing oi ^ vievin- accounted for by children's programs. We believ^ 

ltft.T4rii:";£lor -J^relelirnrinTi^vins .ou.s L the .aster ..oUday. during 
. whi^h man? school-related systems suspended ..daytime- proeraMning. 



m 



Foiloving is a comparison of the "reach" and "viewing hours" of individual children's ser: 
..Mar?i^ 1975 vs. .November-December 19J^: 



N-D 197'+ 



Sesajne Street 
Electric Company 
Mister Rogers 
Zoom 

-Villa Alegre 
Carrascolendas 
Zee Cooking School 



Reach 
(DOO) 

12,950 
10,960 
7»5'+0 
5»960 
.5,750 
1,370. 
626 



M arch 197 5 

iur : 

(Mill) \000) (Mill) 



% March Belov N-D 



Hours . Reach ' Hours Realch 



50.1 
20.3 
11.8 
9.2 
7.2 
.7 

■ .3 



13,i<90 
11,100 , 

8,560 

7,7'»q^ 

6,370 

2,060 

1,300 




Hours 



12.1 
32 . 2 
19.3 
26.5 

"30.0 
25..0 



I 



■ . vT v,^ PTW series shov smaller declines bbth in "reach" and "viewing hours" 
SLThe'fther'serles™ I" SoSn, lost half Its viewers, and one-fourth of its v.ew.ns 

time. ■ ' 



I to Pveninfc' programs, 'a new factor introduced in-JfMarlh vas Fes tival 75 > , 
With^espect to evening prog^ I-'^^P-^^-"^ ^-S^^'" acquisitions vh.ch ve. 

more than no\^ ^ ox ....^^.i^^ 4-^ r^omiiflr' nro^rain schedule. 



and 
rt'ere^ 

„ore than f^'^.^^^tl.^^'^ Iddltirn-iTtheTegular "program schedule. Many 
distributed to participating st^^^^^^^^^^^^ ^^^^^^^ ^^^^^ ^^^^ 

fund-rai sins, stations qbtained spe „„e%ither totally preempted, or »ere 

'"reaSri^s: or wrf .ovfd tAi^ periods other than they usually occupied. 

to 6.3/' of the '165,10f,UUU nour^ ux /- m rnv,^ .ptn. at hand allow us to estir.a 

acquisitions increased t,otar^^^^^^^^^^ ours by l^-^^^^^ ]Zse totalled 1,^30,00 

the nu^er pf th: 29 ,"60 OOO-^^seholds that viewed any P3S-distr ibuted progra.. 

:ri:'^eV:ur an incremental basis, the SIP. acquisitions increased 

number of hoUseholdso^iewing PBS pro£rar_-.ins by 5.1:- . . ^ , • 

1 n- i..n data should be viewed in relation to the "forecast" contained in/^j^^^^?" . 
These Ilielsen ^ata.snouia propraiP ratings. At th^t time we stated:, -W€ 

-liing^hiSrS rS^rn^i^-irh^u^^foldslrf Ce!?. Sfhin the "10. at best" est.,ate, 

. i 
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Inasmuch as the Festival .7? acqui'siWons verepre-fed to participating public television 
stations in addition to the full schedule o^^ree" and Station Program Cooperative^ 
programs, to accomodate, the SIP acquisitions , fund-raising stations vgre required to'rrlake 
major adj.ustments in their regular schedules. These changes involved eliminating entire 
the-^presentation of some programs, Or eliminating 'the repeat presentation, or scheduling 
reguiaf^.prograjns in time periods other than th^ ones in- which they were regularly present 
It should be noted that during Festival 73 many stations acquired programs from sources 
other than- SIP, vhich resulted in further displacement of regular programs. In the Sepue 
"ber 9th report, referred to above^, ve called this "scrambling" , and suggested that .this 
accounted in large measure for the decline in the"Average Audience"rating of PBS-distribu 
evening programs." from an average of 1.2 in ^Jovcmber-December 197^ to 0.7 in March 1975. 



•The nev llielsen data provide "c 
were presented in both periods, 



les" and "average 


minutes 


viewed" 


for several serie 


Here 


are comparative dat 


a : 
















■ / 


Nov. 


-Dec. 


March 1975 


•^Change 


Ciome 


Hours 


Cunie 


Hours 


Cume 


Hours ^ 


% 


(0«0) 


■ % 


. (000) 


% 


%' 


8.14 


8,817^ 




7,033 


- 9.5^. 


-20.2% 


5. It 


2,282 


3.5 


1,920 


-35.2 


-15.9 


li.6 


2,!tl5 


' 3.2 


1,789 


-30.14 . 


-25.9 


- 3.5 


1,760 


3.1 




-11.14 


-15.7 


3.0 


. 858. 




. 682 


•-13. 3 


-20.5 


2.1i 


753 ' 


2.5. 


71*1 


+ l4 .2 


- 6.6 


l.T 


5iil 


1.5 


360 


-11.8 


-33. .5 


1.5 


395 


l.h 


368 


- 6.7 


^ 6.B 



1. Masterpiece Theatre 

2. V/all Street Week ' 
3; Vasjiington V/eek ^ 

Firing Line ( 

5. Behind The Lines \ 

6. Book Beat 

7 . V/oman x 

8. Black Perspective 

Declines in both the number of viewing households and the total numbeivof hours of view- 
ing were general for all series measured during botl;i periods . The particularly large 
losses for V/all Street V/eek and Washington \Jee]6 In Review reflect t}je fact that Festival 
included two Fridays. ^ . , ^ ^. 



Here are data for 
IJ ovemb e r- D e c emb e r 



?r^ 



the "nev" evening seriies , that 
I97I1: {The number of episodes " 



is those which were not measured in 
telecast is indicated in parentheses. 



1 

2 
3 

U. 

5. 
6. 
7. 
8. 

9. 



Th 



I 

cent of Man {U) 
{U) 

heatre In Ang^rica (3) 
Consumer Survival Kit 
Bill Moyers-Int'l Ed. 
The Japanese Film 
Great Performances 
Arabs and Israelis 
Assignment America 











March 1975 , " 




Cume 


Hhlds . 


Avg. 


Avg. 


Total Viev/ing 






(000) 


Ejjs. 


. Mins . 


Hours (000) 




7.1 


It, 860 


1.6 


^ 59 


14,779 




6.6 


14,520 


1'.2 


■ I43 ■ 


3,239 




5.3 


3,630 


1.3 


80 


•. V8140 




l4:l4 


3,010 


" 1.3 


28" 


1,1^05 


(1^) 


I4.3 


2,950 


1.6 


53 


2,606 




U.3 


2,950 


1.2 


58 


2,852 


(2) 


. 3.9 


2,670 


1.2 


65 


2,892 


(10 


3.3 


2,260 


1.2 


2I4 . 


90'* 


(1^) 


3.1 


2,120 


1.3 


29 


1,025 
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10, 

n. 

12. 
3. 
h. 



i 



Romagnolis Table (h) 
Romantic Rebellion (k) 
ABC Captioned News (20) 
Intpr-face (4/ 
Black Journal-.,; AJi>V?r. * 



Cvime 

2.9 
2.8 
1.8 
1.5 
1.0 



Hhlds, 
.(000)_ 

1,990 
1,920 
. 1,230 
1,030 
690 



Avg 

1.2 
1.2 
1.3 
1.1 
1.6 



March 1^7 S 



Avg. 
Mins . 

25 
26 
26 
25 

69 . 



Total Viewing 
Hours (OOOl 

829 

832 • 
533 
1»29 
79h 



Whereas only one of the coixtiniung series ■mst^r..^. 

h^her no^- U^stairs/Doi^^ Nov -.ft^T-fJf^— .... o. 

'iesX.Q curnf^r.^;^^^ , '^^^ ' ' Vienna_l^o in March), three of the 



-22l£atre had a cimie of 5 



0% or 



Xatr? ^ 5- ^^'^ Ascent of ManVTTTf^V ' V ""^^ ^^^"'•^ °^ 

3|£|ir£ with respect to curae, but itThm^i^Tt^ \ '^''^^ ^""^^^ Masterpiece 

that of MPT. As a matter of fact TheatrT^ ^ household viewing was only ^^^^lihi^fF 
achieved a highe- total hours o f '''''' ^^^^ teleLsts .VMarch 

of the TIA dramas.) Nova's 6.6 cSrra?in^^i~-^~^^ ^^"^^ ^" P^^^ to-the lenptt 
tively high "Average ^i^es" f ^e ?i 6) ttT,l\^''''^ ^'"^"S all series. The rfla 
JSHinalzInte^^ indi^tes ^hat tL ^^^Si^l^tilHl and Bill 'Movers 

I , ^ ~ '^^^^^ that tnese programs had "loyal "-^1^:;;;?^"^ 

Proaue.n, stations tHe =,„p.ete «^I=e"".:t??ori:S-:irfp^tr ^ 
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FOR IMMEDIATE RELEASE 



CHILDREN'S TELEVISION WORKSHOP 



CAN AN OLD WITCH CAST A SPELL IN A NEW MEDIUM? 
MARGARET HAMILTON'S 'WICKED WITCH OF THE WEST* 
MAKES MAGIC ON TV'S 'SESAME STREET' ON FEB, 10 



Margaret Hamilton, 74, who started her career teaching kids and found fame 
as the Twentieth Century's most illustrious witch, comes back to combine both roles 
on television's ''Sesame Street." ^ « 

Ms. Hamilton's re-created Wicked VJitch of the West from "The Wizard of Oz" 
loses het broom over Sesame Street and is grounded for a day of educatipnal mayhem 
on the national TV show aired on the Public Broadcasting Service Tuesday, Feb. 10. 

The evil witch drops in on the TV program for preschoolers 36 years after 
Ms. Hamilton soared to stardom witti it in the 1939 hit film and 45 years after she J 
tkught kindergarten and established her own nursery school in Cleveland. 

"When I was a child — and that was aone time ago going to school wasn't 
a particularly Joyous experience," says the veteran character actress. "I see no 
reason why learning shpuldn't be fun and Sesame Street demonstrates that it can be 
a very happy experience." • 

Her hosts on Sesame Street ate more confused than happy when the witch 
lands on their turf. 

Her magical broom fallp from the sky right into the hands of David (played 



by Northern J. Calloway). Fearful of the mischief that the witch might wreak, 
David refuses to surrender it. ^The witch retaliates by threatening to reduce Big 

Bird to a feather duster and by actually making it rain inside Mr. Hooper's store. 

\ 
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MARGARET HAMILTON 2/ ' 

■ ' ' ' . ^ " 

Predictably, the aole admirer of this wild creature is the cantankerous 

grouchy Oscar, yho suspects he might even love the disheveled vitch. 

lis. Hamilton's mayhem serves to teach the residents of Sesame Street about 
fear. And she teaches them the value of planntpl^, too, by creating and implementing 
methods of retrieving her broom. * 

Although the Wicked Witch of the West is the role that Ms. Hamilton is 
almost always associated with,, she has appeared in countless oth6r motion pictures. 
She studied acting and pantomime wl,th the legendary Madame Ouspenskaya and made her 
Broadway debut in the critically acclaimed "Another Language" in 1932. When it was 
made info a movie the following year, she was one of three original cast members to 
recreate their roles in the film version. 

Before the 1939^classic "The Wizard of Oz," Ms. Hamilton appeared in several 
other films including. "Saratoga" with Clark Gable and Jean Harlow. T?ie year after 
"Ox," she co-starred with W.C. Fields and Mae West in "My Little Chickadee." In 
recent years, she has become known to millions of TV viewer^ as Cora, the grocery 
store owner in TV coffee commercials. 

Ms. Hamilton first became familiar with Sesame Street through her grand- 
children (she now has three) by watching the series with them in her kitchen. "I 
was immediately fascinated with how- the show caught and held the children's 
attention," she said. "I love it." ^ 

Sesame Street, now £n its seventh season, is produced by the Children's 
Television Workshop. _ y 
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FOR IMMEDIATE RELEASE 



CHILDREN'S TELEVISION WORKSHOP 

\ \ 

LILY TO^fLIN TO MAKE GUEST APPEARANCES^ ON 
_ TV'S 'SESAME STREET' ON PBS THIS SPRING 



Lily Tomlln, who was nominated for an Oscar for her performance as a go^el^ 
singer in the film "Nashville," will make several appearances on "Sesame Street" this 
spring. ' , 

She will re-enact her famous television role of Edith Ann from "Laugh-In" to 
help teach children abd^t pride. 

In another episode she will employ sign language skills learned for "Nashville" 
to convey the famous Sesame Street ballad, "Canta," to deaf children. 

And in another program she takes up cheerleading to instruct youngsters about 
parts of the bqdy. * , 

Ms. Tomlin's appearances will be aired on the' 265 stations of the Public 
Broadcasting Service on April 2, April 9, April 26 and May 12. 

Ms. Tomlin will perform Canta, a song that is widely associated wit;h the 
series^on the April 26 show. In addition to vocalizing the lyrips, she will perform 
the number in sign language accompanied by two deaf children. Her performance' that 
day is in conjunction with a Sesame Street appearance . the 'Little Theater of the 
Deaf, a group that has made numerous at)pearances on the program. 

She says that she studied sign language for three months before appearing in 

"Nashville" because she wanted to bring a sensitivity to the performance and because 

/'I 

she did not want to^/e graceless. Since that tlirvft, she has become better acquainted 
with more deaf people and hopes to become "fluent" in the art through these contacts. 

(more) 
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Ms. Tomlin who became well-knovm to audiences through her appearance in 

•*Laugh-In** and later in her own specials , 'will go through' a cheerleading routine 

• — ^ ^ ■ •■ 

on the April ^ program to teach preschoolers various parts of the body. . On April 9 
and May 12 she will re-enact a character for which she is famous — Edith Ann — 
the precocious child. "I especially liked working with the Muppets,*' she said 
after videotaping the Sesame Street segments. **Some of- my best friends are puppets. 
She gets ^ chance to show it on the May 12 edition of the show when she teams up 
with Herry Monster, the strongman Muppet, in an episode focusing on pride. 

0 - * 
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CHILDREN'S TELEVISION WORKSHOP 



He's Big Bird and Oscar: 

AS HERO AND VILLAIN, CARROLL SPINNEY 

I r ^ 

CAPTIVATES CHILDREN ON 'SESAME STREET' 

Every day at a New York television studio, Carroll Spinney plays a cheerful, 
insecure, incurably naive Bird who happens to be eight-foot two-inches tall. Almost 
every day, he also plays a furry, . green , incurably cantankerous grouch who boasts of 

his love for trash. To Spinney, his is the happiest of jobs. And to the children who 

f 

watch "Sesame Street" each day, thesfe characters — Big Bird and Oscar the Grouch — 
are big favorites. 

These two very different characters give Spinney the opportunity to show his 
extensive talents as a puppeteer. "I have been a puppeteer all my life, at least 
since I got my^^irst puppets at the age of eight," he says. "But it was not until 
1955 that I ^officially became a puppeteer." That year Spinney created a local tele- 
vision show called "Rascal Rabbit" while he was stationed in Las Vegas, Nev. with 
the Air Force. 

Yet nothing back then seemed to lead to the roles he plays on Sesame Street 
where he must alternate between two characters of such different temperament- But, ^ 
says Spinney, "I think of it another way. On any given day, I'm hero and villain. 1 
am someone kids can identify with, because they're often insecure just like Big Bird, 
and they're often angry at the world in a way that Oscar articulates." 

Now in his seventh season of playing Big Bird and Oscar, Spinney has helped 
the two characters evolve into two of the most popular and educationally effective 

ERJC ONE LINCOLN PLAZA, N Y. 10023 / (212) 595-3456 ' CABLE: SESAMEST / RCA: 236168 / TWX: (710) 581-2543 
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characters on public television. 

He Joins gescune Street 

Spinney joined Sesame' Street at the invitation of Jim Henson who developed 
the Muppets for the series- In the summer of 1969, Spinney was at the Puppet Festival 
in Salt Lake City, Utah with a set of characters he had been working on for about five 
years. They were called Picklepuss and Friends. Picklepuss was a tomcat who was 
slightly naive — a trait that Spinney would play in a more pronounced way with Sesame 
Street's oversized canary. Henson told Spinney that he wanted him to join his staff 
of Muppet puppeteers and had in mind for Spinney to play a big bird he was developing. 

Henson desired a puppeteer who could synchronize his voice with the puppet's 
mouth movements. Spinney accepted and beceime the giant feathered denizen of the street. 

During most of the first season of th6 series. Big Bird's role was primarily 
to add a. little fantasy to the realistic street scene peopled primarily* by adults. 
Later, his role grew as children came to identify with this character that hadj 
insecurities just like them. Says Spinney, "I guess you might say that Big Bird is the 

c 

insecure littxe boy I was at one time." 

When Oscar came along. Spinney found the voice to be a problem. However, the 
day before the first taping session. Spinney got into a taxicab and the driver growled 
"Where to, Mac?" The puppeteer sat back and said nothing he knew at that moment 
he had found the grouch's voice. F^or the first few times when he switched frcxn Big 
Bird to Oscar, he would repeat this phrase to get from one mood to another. 

It's a pleasure to play Oscar, Spinney says. "I like him because he lets out 
a lot of the frustrations that many people are un£±>le to articulate. Deep down, I 
believe he has a heart of gold." 



(more) 
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Time Out To Illustrate 

For two years, after his discharge fropi the Air Force, Spinney gave up 
puppeteering and labored as an illustrator. He admits this is a second ambition 
and one that he is still able to indulge in. 

In 1960 he returned to puppeteering on a show called "Judy and Goggle" on 
Channel 5 in Boston. Thi'S wafe a live show at seven o'clock each morning. Goggle was 
a small parrot-like bird with a big beak and goggle eyes — a face that Spinney says 
that by sheer coincidence was very much lik^ Big Bird's. Goggle was a devilish 
character oyt his way to. the moon in a rocket ship. However,- the show ended before he 
could get there. The miniature rockets used on that show were designed by Spinney's 
late brother, David. 

Spinney subsequently bec^e a puppeteer on the Bozo Show in Boston. He 
played nine characters,'! including Mr. Lion, "the fastest draw alive." Part of his 
job was to change kid,^* names ^nto animal shapes in less than 30 seconds. He also 
played Bozo's GrandmS. Nelly . 

Though more than fully occupied with his roles on Sesame Street, Spinney finds 
time to present his own puppet shows mainly for school children. During the Christmas 
season of 1975, he was a star attraction at the Kodak Gallery in New York with special 
seasonal showings of Picklepuss and Friends. The enthusiasm of children at these 

performances shows that Spinney, on Sesame Street and off, remains a favorite of 

II 

children. ' t . 
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*Decu: lilectric Com. . ^ \ ' - 

' . I thinl: people need education thats why you came along Your comic 

strip is great \''^) 
f . Yours trul\r 

I . ! Veronic My Roper 

, 7 Centre Lane 

West Roxbury, Massachusetts 02132 
Age 11 T K 

l\lke to read about Kasy, Reader the best: Vl don't read other comic strips 
iust the Electric Company. Yes, I usuallyA^ork the puzzle or plav the game 
in this comic strip. I like tlie mazes the best. I usually read the comic' 
strip by'myself. I watch the Electric Company at home. I buy the Boston 

Globe at 'the- store. - . 

Andrienne McKnight 
60 Bickford Street 
• Jamaica Plain, Massachusetts 02130 . 

Age 12 

Dearie Electric Compan/, ' ^ ■ ^ c i 

I am 8 years old. My name is Holly. I was filling out the form and^ 
my little brother came in and said can I fill out the form too. I said 
Jon there is only one form. He began to cry. So if. it is^possopl could, 
we ha^e two pitchers. And the answers he agrees with me. P.S. I spell 
'horble ! / ' 

- • Thank you 

• Holly Hersey. 

21 bushing Avenue 
Newburyport , Massachusetts 01950 
Age 8 ' 

^ro Whom It.^May Conscrn , . . 

L baby sit on S^inday mornings, for a boy who is h^d to please. His 
name is Steve. He adores your comic, strip. He is only four, and he very 
m\#t:h enjoys playing the games and puzzlps. We booth tharik you for the 
great comic ^strip. Sorry its sloppy. . , 

Thanks again 
: Sharoa Forsyth 
, 470 VJaverley Avenue ^ 

^ ' . Newton, Massachusetts 02159 

I think your comic i-s great and Tor sma^ll kids ij: dynomite. It helps mothe; 
too with ideas. I am 11 and 11 or not I like it. keep on writing! 

Alaina Levesgne 
\ >r^^ G.Evangeline Lane 

VJoburn , Massachusetts 01801 
Age 11 

Dear Pdople, ^ . *" 

I like your comic strips, and the gamp^s . I'm sure everybody does. I 
like the games especially. I like the strips about Jennifer and Paul. Do 
you v;atch Electric Company. Easy Reader is funny. Bo is Mister Crank. I 
do hot Mke Fargp North onljc. I .lil^e-^^the v;ay he talks. 
^ ' Janet Hertsch 

39 Park Street 

Pepperell, Massachusetts 01463 



er|c 56 



D6ar .Comic niiri)) Tcoplo/ , 

ll rcally li);c tlie Electric Company very nmcli. ^ Say hi to Jennifer ond' 
Paul and every one. 0 . ' ' ' 

Sandy l^olle^k . - ' 

19 Centre Street _ - 

/ , . • Natick, MasGachusetts 01760 



This is an" excellent series! 
young child. 



It certainly stimulates and encourages the 

^ Tliaivk yOu , ' ' ' 
Mrs. 'Marvin Kapp 
211 North Street 
' • ' Randolph\ Massachusetts 02ifco 

Sorry it's late, but I was the first to read the pa'per and then I did your, 
part. ^ My mother said to wait to cut it out "so my sister and brother to 

Then my mother put it^some place and *I could not find it iijtill ^ 



read it, 
this WG^ek, 



' ^ Nancy Callow » 
72 West Elm Avenue 
' - "Wollaston , Massachusetts 02170 

Age 10 " - 

Comic sjtrip * * ' 

Pljease send me a free picture of The Electric Company friends." 
think tlhe comics in the -Bostoa Sunda^y GloBe a funny to read and the 
crossword puzzles are great. 

, . Youj^s JtrulLy 

Rose M.y lAjongo 
_57 VJiiuw6od Street 
. Wilmington, Massachusetts 01887 

To Whoever it concerns, ' ' 

My mother v;anted tcsave the newspaper for neighbors who just recently 



came home from a trip 
copied the questions. 
"The Electric Company 



So I couldn't rip up tlie comics page. I have 
I hope it is acceptable. I would love a^ picture of 
people. Thank you very much. 
Sincerely , 
1 James Iliggins 

64 Light Guard Drive 
Medford, Massachusetts 02155 
Age 13 \ 



Good Morning, • ^ 

I am a teacher of pre--adolesant boys. Their reading levels range 
from first grade to early fourtli grade. 

I have been cutting out this comic strip for 12 weeks. I mount tTie 
strip on cardboard and cover it v;ith clear contact paper. This enables 
us to do the puzzles mamy times using^a waxy crayon, it can be wiped off 



afterward. I use these cards, (I call them activity cards) to supplerfient 
an already dif f icul t^-to-plan reading program. 

The children really enjoy the ''activity xards" 
lously) they even ask to do one. 



Sometimes (miracu- 



Actually, I've been meaning to write and tliank you for vour worth- 
^v/hile comic strip and this seemed like a good- opportuni tv . 

P/S. Please don't forget our picture of Electric Company friends^. 
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sincerely, 

Katlilcon Womcrsley 

J>2' Wctlierl:>co Road 

"^^altliam, Massacluisetts 02154 

Bicjelow Schoo, Sputh Boston 

Massachusetts 



Dear Siir 

. * I watch your r>how all the tiiuc I watched it since I was 5 years old. 
Thats how I learned to read , write and linten. Now I'm in the 3 grade. And 
I'm the top student in the whole 3rd tjrade; I like your sliow very much and 
I think that if you keej) the Electric Company on more ands,more kids will 
start watching. 

Sincorelyv ' , \ 

Helen Silver 
15 Joanne Road : " 

Stoughton, Massachusetts 02072 
Age 8 

Dear Sirs , 

I am Kyle's aunt. I wrote it for him because he like to watch your show 
I just wanted you to know. Please send it to him^ ThanK you. - 

Yours truly, 
.Gina Demling 
15 Wilton Street 
Hyde Park , Massachusetts 0 2136 
Age 15 



Dear Electric Company, 

I realy rea^y like your shov;. 
I don't^ Even tl'iought I know most 
I like everything. 



Some kids say it's dumb, and childish' b\j 
qf the words* I like the sing very much, 

7 * ■ ■ 

Yours truely , 
Kim}3erly Hendry 
Gary Road 

White Horse Beach, Massachusetts 02381 . 
■Age 10 

iear Electric Company, - . , . 

Do. you think you CQuld have some new "Spideman" shows? Here is an idea 
A person . dressed up as a dog steals food because he did not get enough f6od 
to eat wher^ he was little. Thank you. 

Your v/atche*^ & reader, 

Rel:>ekah Lacey 

119 Woodcliff Road 

i • Nev;ton, Massachusetts 02161 ^ 

Age 7 ^ 



A Very Short Note 

I v;atch your show and I like it. 

you. 



It is very good, I like it. Thank 



Good Bye 

Banki Csikasz 

37 Sv;teeser Street 

Wakefield, Massachusetts 01880 



Dear Electric Company Freinds, 

I v/atch your shov; almost as much as I can 



from 8:30 to .2:30. And 
forv;ard to the picture. 



Because I 



I watch it at 5:30 on Channel 11 
P.S. I love your shov;. 

Sincerely your freind, 

Donna Fitzgerald 

17 V/hittier Street 

Cambridge, Massachusetts 02140 

Age 9 



go to school 
Well I'm looking 
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f UKfLtcl"'in7;our show.. The bc.u pert o£ your show is when l,he 
.hof Uls l c.n never ton a.enbbncje £rom a lettuce. -It's so £unnv That 
5 low ny n,oU cr and Cathor and they both laucihcd so hard and U'^y let 
L .r„ Ir.., not cold* I- like your show better than Zoom. My brother 
i.^LspiderSan on your Show. 'l hope you never' get out o£ business. Thats 
7S„ much I like your, shows. ^^^^^ ^^^^^^^ . 



f 

no 



Maryai)n Curran 

17 Gt/ VJilliam Street 

Dorchester , Massachusetts 02125 



""^ My name is Ursala McKay. I like the songs that the kids sing on 
the eletric company they are very good when xt comes to sing. 

Ursula McKay 

41 Iloran ^V^ay 

Jamaica Plain, Massachusetts 02130 
Age 10 

^^^"^ grade class are avid fans pf The "Electric Company. As a 

matter of fact I use your program as an intregal part of my reading 

'^''''^"ould you please send mev.a free picture of your "Electric Co " 
friends as advertised ia the Globe, February 22nd. Please send it to 
the above address. Thank you. 

Sincerely , 
Mrs Marilyn 'Ettman 
M.E. Fitzgerald School 
70 Rindge Avenue 
Cambridge, Massachusetts' 0214-0 

^^^^ My^5 ]/2 year old twins, David and Ruth Dur^can , are both great fans of 
••The Electric Company". I would like to say that as a parent I fotind that 
it has helped my children to read and spell. Keep up your wonderful work! 

I would appreciate it if you will be kind enough to send 2 pictures so 
they will not fight over it. Thank you for your kindness. . . 

y Mrs. Cynthia Duncan 

^ ; 11 Otis Place 

Newtonville, Massachusetts 02160 

I enjoy watching your program I think it's an experience to learn new word 
-^everyday. And the sounds of the letters. My sister and I really like it. 

. Yours truly , 
^ Stephanie Furia 

30 Caruso Street 
Revere, Massachusetts 02151 
Age 3 

I think the Electric Company is really great! Keep up the good work! 
^ Sinccrly, ^ 

Diana f- Cindy Espanola 
11 llampGhirc Drive 
I Natlck, Massachusetts X)11G0 
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Dear Sir, t t ♦ 

Kid's say I'm dumb because I'm 0 and I watch your show but I enjoy 

it. So I'm going to keep on watcliing it. 

Andy Martin 

2 Tokancl Drive. . 

Londonderry, Nqw Hampshire 03053 
^ ' Age 8 



Dear Friends , 

Sometimes D watch electric company but not very often, I guess I m 
-am getting a little to old to watch it but* sometimes my brother watches. 
I probably watched it all the time when I was little and 'it's a very good/ 
show. I think it still is a good show. 

From^ 

Nancy Sabatifiir 
' 17 West Pine Drive 
A. • Walpole, Massachusetts 02081 



Dear Electric Company:- ^ 

You have one of the best tv shows I have ever. saw. Your tv shows is a 
laughter show. It gives you a very funny feeling of what? is^ going to happi 

. • Richelle Coyman 

470 Old Iron Side Way 
Charlestown^ Massachusetts 02129 



Dear Friend, 

I try to 
was sick 
Jennifer 



watch the electric company everyday. So far 
I like everybody on there Fargo, Mad Scientist, 
and Paul. I will keep watching electric company. 

Your friend 
Tonya Roberts 
3620 West Mystic Valley 
Medford , Massachusetts 
. Age 11 • 



I miss a week*. I 
Easy Readey, 



Par];wav 
02155 



Sorry I wrote, the address upside down. I wacth electric co. everyday, 

Love , 

Una Gandl:>hir 
^ * 4'3 Bow Roa^ 

.Newton, Massachusetts 02rl59 



Dear Electric Company, , ' 

Me and my brother Mark watch you everynight. While I'm at ischooT Mark 
watches you in the morning. I like Easy Reader and Fargo North. Jjast week 
didn't see it cause I forgot. Why don't you have a club -and they can be a 
member by filling out by the paper. I love The Electric Company. 

Sincerely, 

Cindy Ann Walsh 

119 VJashinyton Street 

Waltham, Massachusetts 02154 



I am a 
fnuch. 



little to old, I ):now that but I do watch the electric company very 



Jon Stein 
28 Franklin 
Winchester - 



Road 

Massachusetts 01890 
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Dear Electric Company, 

We love your show alot! We. watc:!^ it 
and rwy brother like tlie Mad . Scientist the 
the air . 



every 
bos t . 



nic)lit._ I like Farcjo North 
I hope your chowG stay on 



Cliristine f< Tommy Dorcliak 
10 North Hill Koad 
We'stford, Massachusetts 01886 



Dear Sir , ' . 

■ I thought it might be of some interest to you to note 
and Jeffrey v;ere pre-hindergarten readers. Andrew, now in 
has been ^tested and is reading on a second grade level. 

They both bpgan watching "Sesame Street" daily at about age 
watched ''The electric Company" as long as it has been on the air. 

"Company" is still enjoyable for them and holds their interest 



that both Andrew 
kindergarten, 



2 and have 



entire 1/2 hour, 
I thank the 
me, as a parent, 
understanding at 



although some of the material is "old hat" for them, 
produ^cers of the 'Children ' s Television Workshop for 
av;are of what my children were capable of learning, 
such an early age.. 

Sincerely, 
^ Mrs . Jean Jasie 
16 Apache Drive 
Yarmouth, Massachusetts 02675 



for the. 

making 
and 



Mad 



Dear Sirs, 

I v;ach your show everynight. I v;onder if you would please send me 
Scintest and Jennifer and Paul because I have a little sister. " She is 5 
years old and slid likes Jennifer and Paul. My 2 'brothers and mv A sisters 
^vlike Fargo North and 1 like Man Sicentest. 1 wonder i.f you would please 
>Bend one of each for my brothers and sisters and me. I wond'er if you v;ould 
please mention Christine Gorman in your shov/. But if you do not I v;ill kno 
why. I like your shov; very mutch. I try not to miss it. I like Spiderman 
the best and my sister likes Jennifer and Paul. Who ever is reading this 
lefterv I v;ould like you to .please write me back so I will know if you will 
put my'name at the end of the show or any time in the show. So if you do 
then I would like you to tell me the day and time please so I will be sure 
to v;ach it. I hope I am not asking very mutch but tliis is the first time 
I have ever v/ritton to a shov; so I might be asking to mutch of vou . So that 
is v;y I would like you to write me back so I will knov;. And I do read your 
comics and puzzles every Sunday unless some one beats me to it. But I did 
fill in your ansv'/ers this v;eek and I would like you to know this because 
if not you mite like to read my fan letter J know you do not have very mute 
time to read my letter but I have so many things to say about your shov;. I 
might O^e to old my f rends say to wach The Electric Company but I like it ju 
the same. I v;ould like to have, one of the Short Circus oeoole v;rite me 
.please. I am 10 1/2 and in the 5th grade. I hope you v;ilL write me back 
becaus'^ I like v;riting you. I like doing your hidden pictures, mazes 
pictures to color, crossv;ord puzzles and dot to dot games. I usualy do the 
by myself in my bedroom v;ith the lock on the door so I will not be interunt 
I knov; I might be writing messy but I broke my wrist so I can not write cle 
P.S. Write back soon.. 

Yours truly , 
Christine Gorman 
^ G 6 L o r i n g S t r e e t 

VJestv;ood, Massachusetts 02090 
Age 10 1/2 
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'-• — My daucjhhcr, Tor.sn, ir. ohly 3 yoan; old, bub chc onjovs The Klc^^trxc 
Company very much. .I've answered many (lucOtions I could, Uhat pertain 
to her. She would appreciate an Electric ComuMa^^icture very much. ' 

Tlian); y^'^-'L,. 

CliarloR rr^pillane Jr. ',4^ 
-11 Tremcxn^^pad , 
North Clielmsford, Massachusetts 01863 
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• '.Dear M.li.^- , .' . nr-rtric Comnnny. We like Crank and 

■ ■ l ;;^T7a^>:■ur Klw y w c '".e:;UC«'^nd^^ on r brothers 

jcnnifcL and laui. nxwc y tonnifcr I love you comics thci.c 

"^^in " ^^ooplS thin, ifs L.yi=H .ut X teil 
^^h^Sl teaches you so.cthln, so they_«^^^^^^^ , 

203 Farm Lane 

Wcstwood, Massachusetts 02090 

Age 8 

I ).ope you don't think I'm too old ^^^l^^^^^ to^'^feJe^'mfneH 
kids^my age that watqh V^^^^'^^^^J^'^Zu^^^^^^^^^ dumb or anvthing. 

well I really like y°^^ ' / • r ip too ! I save e^l your 

I really do like your show and youi comic strip too. ■ , 

comic strips. Rachel Epps 

Danbury Circle 

Amherst, New Hampshire 030 Jl 
Age 10 

\ izt iJi-- ^^^^^ 

Lnv^other kids have learned things^^Ero™ the .hov 

■ 47 Wether sfie'],d Road 

Natick, Massachusetts 01760 • 

Age 8 

^s^^^C^^'^^e hi^:\i?tirs\ster3 who love you too. 

■. . From, 

■ Julia Onorato, Age 8 and 
Sarah Schiff, age 9 
240 Dellevue Street 
Newton, Massachusetts' 02150 

"'^^ f^fink^oSr^'h'o.; is- neat, funny and fun. I think, any age can and. 
•should watch it. Your comic stripes are funny. 

' Love , , ■ 

Teresa Shanley 
218 Fox Hill Road 
Burlington, Massachusetts 01803 

^^^"^ I'^niw I seem to be kind of old to watch Electric Companv but when I 

do wa'tch"?t,'l enjoy it. I think it is a ^-^/'-^ ,3^,^ J^^,,^ 'Tflso 
rioho It is the only paper we have gotten (as far as I knov.). x ax ^ 
eijo'thJ pizzles put'out^.y Electric Company that get put into the paper. 
I hope that this comic strip stays in the paper . ... 

• •' S'incjpcly , 

Allison Campbell 
4 Fieldstonc Drive 
Medfield, Massachusetts 02052 
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•Tlovo reading and watching The IJlectxic Company everyday. 

•?• • , . . Jaiiics I.. TTacknon 

••- ■ ^ ■ 1150 Treniont • Slrcct 

* . Roxbury , Massachusetts 02120 

■ . Aye 0 ' , / 



)ear Electric Company, /- 

I may be 9 but I still love yoUr show. 
Now I read your comic strip. As I cjet older 
ing group. I forgot the name. I iQve nins.ic 
were to have a votp for one to go on the air 
vote for you! You suJ,-e do help my sister. 



can't read to veil but with you lielpiny, she's getting 
.• •, _.. ' they 



I watch it everytime I can. 
I wish I could join the^ sing- 
^and singing. If T.V. shows 
I'd get, al'l my friends and 
Slie's 7 and in 1st grade. J She 
there, 1 get-xeased 
call me, "Jennifer of -the jungle," 



from kids at school about my - . ^ ^ i , ^ 

but I don't qare. You , don '-t have to tell me if you don t want to but is 
Paul a real ape? Hy favorite people arc everybody', kids too I don t ^ 
know what to say except, "I love you and your show".- If you.don t mmd 
could I have all the. names and address of all the people on- your show? , 
P.S. The group is called, "The Short Circus". All my love to you. / 

Love , ■ ' '■ / 

- Jennifer & Marceny Deardof f 

Webster Hall ' 
Exeter, -New Hampshire 03853 
Age 9 & 7 ■ * 



Dear 



Sir , 
I think 
THe Electric 
there funny. 
v;ish I could 
Isorry if I bored you! 

P.S. There realLy great! 

/ 



it's a swell idea for you' to do that and I 
Company all the time. I like Jennifer and 
Also I like .when all-^ the kids sing their 
be on the show my^ friends arid I ^lave great 



really do v/atch 
-Paul best because 
really. great! Only 
talent! Well 



Cheryl Nelson 

^63 Revere }3each Boulevard 
Revere, Massachusetts 02151 
Age 11 



Dear Electric Company,. . 

' On the guestion^ sheet, 
favorite is Spider Man. I 



I like Jennifer 
just love him. 



Company is 
Tell Spidy 



my favorite shov;. 
"hello" from me. 



and Paul best. But my most 
lie's real neat. Electric 
My se6ond favorite ,show is Sesame Street. 
I don't go to schoql , until next year. 
Th'ank you* ^ • ' 

Todd "Rid Ion 

Route *2 . ' I 

Kennebunkpoi^t , Maine 040il6 
Age 'I 



er|c ' 
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